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1. HammeHOBaHHUe AUCHUIIJINHbBbI

«IHOCTpaHHBIN A3BIK»

2. IlepeyeHb mNJIAHHMpPYEMBbIX Ppe3yJdbTATOB OCBOEHHSI 00pa30BaTeJbLHOM

nporpaMmmbl (mepeYyeHb KOMIIETEHUMH) C YKa3aHMEeM MHANKATOPOB HX

HOCTHU/KCHUA U IIJIAHUPYEMBIX PE3YyJabTaToB oﬁyquI/m o AMCIMIlJIMHE
Tabnuna 1.
Kon HanmenoBanue WNunukaTtopsl Pe3ynbrarsl oOyueHus (yMeHUS U
KOMIIETEH | KOMIETEHIIUN TOCTHKEHUS 3HaHUA), COOTHECEHHbIE c
002078 KOMTIETCHITHH KOMIIETCHITUSMH/UHIUKATOPAMHI

JOCTHKEHHS] KOMITIETEHIIUU
VYK-3 CnocoO6HOCTH 1. Ucnonp3yer | 1. 3HAaTh: NPUHIMIBI JEIOBOM
NPUMEHSTh 3HAHUS | HHOCTPAHHBINA S3bIK B | KOMMYHHKAIIMM B YCTHOW W
MHOCTPAHHOTO MEXJINYHOCTHOM MUCHbMEHHOU dopmax;
sI3bIKA HA YPOBHE, oOmIeHnH u | cienuuky MCIOJIb30BaHUS
JIOCTATOYHOM JIJIst npodeCCHOHAIBHON | BepOaIbHBIX U HEBEepOaTbHBIX
MEXKIMIHOCTHOTO | IESITEIILHOCTH, CpEeICTB B CUTYaIUAX
oOmieHus, yaeOHON | BBIOUpast WHOSI3BIYHOM KOMMYHHKAITUH;
U COOTBETCTBYIOIIUE OCOOCHHOCTH  MEXJIMYHOCTHOM
npodecCuoHaIbHON | BepOabHbIC U | KOMMYHUKAIIAH pu
JESITEIIbHOCTH HeBepOaIbHbIC MEXKYJIbTYPHOM oOmeHnw;
CpelcTBa coJiep>KaHue OCHOBHBIX
KOMMYHHKAITHH. WHOSI3BIYHBIX

2. Peamuszyer Ha
WHOCTPAaHHOM  SI3BIKE
KOMMYHHUKATHBHbIE
HAMEpEHHsI YCTHO W
MUCbMEHHO,
UCIIOJIB3YS
COBPEMEHHBIE
nH(GOPMaIMOHHO-

npodeccuoHaNbHBIX TOHIATHH;

YMETb: UCIIOIB30BAThH
nH(pOpMaIMOHHO-
KOMMYHHKAITHOHHBIC
TEXHOJIOTUH

IIPY TIOUCKE HEOOXOTMMOM
uH(popMaIuu B mIporecce
pEIIeHUs CTaHAAPTHBIX
KOMMYHHUKATHBHBIX 3a7[a4 Ha
rOCYJapCTBEHHOM U
WHOCTPAHHOM (- BIX) SI3bIKaX;

2. 3HaTh: BUJBI
KOMMYHUKATUBHBIX HaMEpPEHUH;
COOTHOIIICHUE

KOMMYHHUKATHUBHBIX HAMEPEHHH C
3aMBICIOM M LEJIBI0 PEUYEBOU
KOMMYHHUKAITUH; THIIOBEIE
MPUEMBI U CIIOCOOBI BBIPAKCHHUS
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KOMMYHUKAaIIMOHHBIC
TCXHOJIOTHH.

3. Ucnonp3yer
IpUeMBbl  ITyOJIUYHOM
peun M JEJIOBOTO M
npo¢eCcCUOHATBHOTO
JMCKypca Ha
WHOCTPAHHOM SI3BIKE.

KOMMYHHKAaTHBHBIX HaMCpeHI/Iﬁ
Ha MHOCTPAHHOM S3BIKC B yCTHOﬁ
U TIHCbMEHHOM peuu; IMPHUHIOUIIBI
MNOHUMAHHUA KOMMYHHKATHBHBIX

HaMEpEeHU COOECETHUKOB,
CIIOCOOBI WCTIOJIb30BaHUS
nH(pOpMaITMOHHO-

KOMMYHHKATHBHBIX TEXHOJIOTHMA
B OOIIEHWH Ha HWHOCTPAHHOM
SI3BIKE;

YMETb: BbIpaXaTh
KOMMYHHUKATHBHbIC HAMEPEHUS U
LI€JIb BBICKA3bIBAHUS JICKCUKO-
rpaMMaTHYeCKUMHU CPEACTBAMHU
MHOCTPAHHOT'O SI3bIKa
COOTBETCTBEHHO
KOMMYHHUKaTHUBHOH CUTYalluH;
YYUTBHIBATH KOMMYHHUKATUBHBIE U
COLIMAJIbHBIE POJIM YYACTHUKOB
peueBoro oOIIeHUs TIPU
BBIPQ)KEHUU KOMMYHHUKATUBHBIX
HaMEPEHUI; IOHUMATh
KOMMYHHUKATHUBHbIE UHTCHIIUN
MOJTyYCHHBIX TUCbMEHHBIX U
YCTHBIX COOOIIEHUI; TPUMEHATh
MH(POPMALIMOHHO-
KOMMYHHUKATHBHbIE TEXHOJIOTUU
B OOIIIEHUH U PEUEBOU
JeSTeIbHOCTH HA MHOCTPAaHHOM
A3BIKE;

3. 3HaTh: NpUEMbl U NPUHIUIIBI
HOCTPOEHHSI ITyOJNYHOW pedn B

CUTYyalluH MEKKYJIBTYPHOTO
B3aHMO/ICHCTBUS; PUEMBI
yOexneHus, apryMeHTalluy,
BBIPAKEHHUS MHEHHS Ha

MHOCTPAaHHOM SI3bIKE; JIEKCHKO-
IrpaMMaTHYECKUE  OCOOCHHOCTH
MHOSI3BIYHON MyOJIMYHONW peuu B
CUTyalluu JIEIIOBOTO u
npoecCHOHALHOTO  OOIICHHS,
IpaBUJia MOJATOTOBKU MyOIHYHOM
peun Ha HMHOCTPAHHOM S3BIKE;
MIPUEMBI U MHOSI3bIUHBIE CPEICTBA
JIEJIOBOTO M IPO(EeCCHOHATIBLHOTO
JUCKYypca;

YMCTL: IPUMCHATD IIpaBHJia
JIETIOBOM PUTOPUKH Ha




4.  JleMOHCTpUpYET
BIIQZICHUSI OCHOBaMH

aKaJIeMHUYCCKOMN
KOMMYHUKAaIUH n
pe4YeBoro STHUKETA
M3y4aeMoro

HHOCTPAaHHOI'O sA3bIKA.

5. I'pamoTHO u
3P PeKTUBHO
HOJIB3yeTcs
WHOSI3BIYHBIMU
MCTOYHUKAMHU
UHpOpMaLIUH.

WHOCTPAaHHOM SI3bIKC;
UCTIOJIb30BATh IPUEMBI U
TPUHITUITBI TTOCTPOCHUS
MyOJIMYHOM peun AJig cOOOIeHUs
poeCCHOHATLHO-
OPUEHTUPOBAHHOTO COJICPIKAHHUS
Ha MHOCTPAHHOM SI3bIKE;
UCIIOJIb30BATh CTEPEOTHITHBIE
WHOSI3BIYHBIC (hpa3bl st
nepenayn CTPYKTYPhI U
COJIEpKaHUsI COOOIICHUS;

4. 3HATL: OCHOBHEIE JIEKCHUKO-
rpaMMaTHYECKue u
CTHINCTAYECKHUE pecypchl

WHOCTPAHHOTO s3bIKa B cdepe
aKaJIeMUYEeCKOH KOMMYHHUKAIUH,
0COOEHHOCTH WHOSI3BIYHOM
aKaJIeMUYeCKON KOMMYHUKAIUH;
IMPUCMbI HU3BJICUYCHUA u
COOOIICHUS WHOSI3BIYHOM
nH(POpPMAIIUU C aKaJeMHUYCCKIUMHU
[EJISIMU; OCHOBBI MHOSI3BIYHOTO
pe4YeBOro J3THKETa B YCTHOM U
MUCHbMEHHOW KOMMYHUKAIIHH;

YMeTh: u3BIIEKATh M COOOIIATH
nH(pOpMaIHIO aKaJEMUIECKOTO
CoJIepKaHUs Ha THOCTPAHHOM
SI3BIKE; UCIIOJIH30BaTh MMPUEMBI
aKaJIEMUYECKOU YCTHOU U
MMCbMEHHOW KOMMYHHKAITUN Ha
I/IHOCTpaHHOM SA3BIKC, HpI/IMeHSITB
MpaBUJjIa PeUeBOro STUKETA B
CI/ITyaI_II/ISIX AKaJICMHNUYCCKOT'O
OOIIIEeHH;

5. 3HaTh: npaBuia
UCTIOJIb30BaHUS pa3IMYHbBIX
TEXHHYECKUX CPEJCTB C LENbI0
MIOUCKa u U3BJICUCHUS
MHOS3BIYHOM uH(popManmy;
OCHOBHBIC TpaBUJIa OTIPEICICHUS
PEIEBAHTHOCTH W HAJCKHOCTH
MHOSI3BIYHBIX HUCTOYHUKOB;
OCHOBHBIC MIpaBWJIa aHAIHM3a H
CHHTE3a HHPOPMAaLIUY;

YMETh: U3BJIEKaTh OCHOBHYIO
BTOPOCTENECHHYO UH(OPMAIIHIO
U3 MHOSI3BIYHBIX HCTOYHUKOB




pa3HOro THIA;
CHUCTEMaTH3UPOBATh U
IPUMEHSTh U3BJICYEHHYIO
MH(POPMALINIO IS pEIICHUS
KOMMYHHUKATHBHBIX U
npodeCCHOHATBHBIX 33124
6. Ilpomyuupyer Ha
MHOCTPAaHHOM  SI3BIKE

MMCbMEHHbIE 6. 3HaTh: OCHOBBI OPraHU3aUU
peueBbie MMCbMEHHOW KOMMYHHKAIUU;
MIPOU3BEACHUS B | TUIIbI KOMMYHHUKAaTUBHBIX 33]1a4
COOTBETCTBUU C | IUCBMEHHOT0 O0ILEHUS;
KOMMYHHUKATHUBHOW | )YHKIIMH MHChMEHHBIX
3aa4ei. KOMMYHHMKATUBHBIX CPE/ICTB;

YMETh: ONPEICIIATh
KOMMYHHKATHBHYIO 33/1a49y
MUCBMEHHOTO PEUEBOT0
MIPOU3BENICHUS; CO3/1aBaTh U
0o(OpPMIISTH OT/ACIbHBIC BUIBI
JIETIOBBIX ITHCEM; U3JIaraTh
COOCTBEHHYIO TOYKY 3PCHHUS B
MUChMEHHOU (hopme;
aHAIM3UPOBATh U 00001IATh B
MHCHbMEHHOM BU/IE
po¢eCCUOHAITBHO-
OpUEHTUPOBAHHBIC TEKCTHI HA
WHOCTPAHHOM SI3BIKE.

3. MecTo MUCHUILIUHBI B CTPYKTYpe 00pa3oBaTeibHOH MPOrpaMMbl
HNuctumiuna « M HOCTpaHHBIN S3BIK» SIBISETCS 0053aTEIHbHBIM KOMIIOHEHTOM
npodeccruoHanbHON MOATOTOBKM 0akajaBpa W BKJIIOYEHA B OOIIETyMaHUTAPHBIN
Mk oos3areabHor yactu 42.03.01 - Pexitama u cBsa3u ¢ oOmecTBeHHOCThI0, OI1
«CBsi3u ¢ 001IeCTBEHHOCThIO B TosiuThKe U OusHece /Public Relations in Politics
and Business», npoduib: «CBsizu ¢ OOIIECTBEHHOCTHIO B TOJUTUKE W OusHece/
Public Relations 1n Politics and Business»y, OII «Pexitama u cBsI3u ¢
00IeCTBeHHOCTRIO», Tpodmib  «MHTerpupoBanHble KoMMyHuKamum», OI1
«Pexnama u CBsI3M € 0OIIECTBEHHOCTHIOY», Mpoduib «MemuannHoBanumy», OI1
«Pekiiama 1 CBS3U € 00IIECTBEHHOCTHIOY, MPOduiib: «OOIIECTBEHHO-TIOTUTHYECKAs

U OM3HEC-)KYPHATHCTHKA.



Oo0bem AUCHHUIIJIMHBI B 3a4Y€THBIX ¢IMHHUIAX U AKAACEMHYCCKHUX Jacax €

BbIJICJICHUEM

o0beMa

ayAMTOPHOU

CaMOCTOAITEIbHOI Pad0ThHI 00y4arOIIUXCs

(mexkumm,

CeMHMHapbl) H

Jiis1 ouHoil popmbl 00yUeHUsE

Tabnuna 2.
Buj yueonoii pa6orsl | Bcero |Cemectp 1| Cemectp 2 | Cemectp 3| Cemectp 4
Mo AUCHUIIHHE (B3/emn | (Buacax) (B yacax) (B yacax) (B yacax)
yacax)
O6mas 3/288 90 90 38 70
TPYA0EMKOCTh
AUCHHUILTHHBI
Konumaxkmmnas paboma 204 63 6% 34 34
- Ayoumopnoie
3anaAmus
Jlexyuu ) - - - -
Cemunapet, 204 68 63 34 34
npakmuyecKue
3anAmus
Camocmoamenvnasn 34 2 2 4 36
paooma
Bun rexymero KOHTPOJ - KOHTPOJIbHAS - KOHTPOJIbHAS
KOHTPOJISI bHBIC
pabota pabota
paboThl
Bug npomexxyTouHOW | 3a4eThl,
3a4er 3a4er 3a4er 9K3aMeH
aTTecTaluu 9K3aMeH
[oist ouHo-3204HOI popmbl 00yuenus (MOO)
TabOmuma 2.1.
Buj yueonoii pa6orbl | Bcero |Cemectp 1| Cemectp 2 | Cemectp 3| Cemectp 4
MO AUCHUIIHHE (B3/eu | (Buacax) (B "acax) (B "acax) (B "acax)
qacax)
Obmas 9/324 72 72 72 108
TPYA0EMKOCTh




AUCHHUILIHHBI
Konumaxkmmnas paboma 136 34 34 34 34
- Ayoumopmuuie
3anamus
Jlexyuu ) - - - -
Cenunape, 136 34 34 34 34
npakmuyecKue
3auamus
Camocmoamenvnasn 188 38 38 38 74
paboma
Bup Texymero KOHTPOJ - KOHTPOJIbHAS - KOHTPOJIbHAS
KOHTPOJIS bHBIE
pabota pabota
paboThI
Bug npomexyToyHoi | 3a4€Thl,
3auer 3auer 3a4er 9K3aMeEH
aTTecTaluu JK3aMeH

5. Conpep:xkanme IUCHMILUIMHBI, CTPYKTYPUPOBAaHHOE MO TemaMm (pas3aesiam)
TUCHUIUIMHBI ¢ YKa3aHUEM X 00bEMOB (B akaJileMUYEeCKMX Yacax) 1 BUA0B
Y4eOHBbIX 3aHATHH

5.1. Conep:kanue JTUCUUIJINHBI
TemaTuka o0yueHus

VY4ebHo-no3HaBaTeNbHas, IPOPECCUOHATIbHAS U MEKKYJIbTYpHas
chepa oOmeHUS
1 kypc
Tema 1. CtpykTypa opranuzanuu. MapKeTUHT U OpEHJIUHT.
Tema 2. Tlouck pabotsl. CTpaTeruu pa3Butus Ou3Heca.
Tema 3. Jloructuka. OnekrpoHHas komMmepuus. [IpennpruHuMaTensCTBO.

Tema 4. PaGota B 3apy0OexHbIX KOMIaHUAX. JIugepcTBo.

2 Kypc



Tema 1 (5). KopnopatuBnasi kynsTypa, TpeHuHr u pasputue/ Corporate culture,

training and development.

Tema 2 (6). Digital-pexnama u ncuxosorus moTpedutens B cetr. OCHOBHBIC BUIBI

WHTEpHEeT-TIpoABMKeHusI, puHaHchl / Digital Marketing, finance.

5.2. Y4eOHO-TEeMATHYECKUN MJIAH

s ouHoi popMBI 00yUEeHUA

Tabmumna 3.

HanmeHnoBanue
TEM
JTUCIHUIIINHBI

TpynoémkocTs B yacax

Bcero
3aHATU
s

KounrakTHas padora -
AynutopHasi padora

OoOma

i,

B T.4.

Jlexun

CemuHnap
BI,
NpaKkTuye
CKHe

Camocroste
JIbHASA
pabora

DopMbI TEKYLLET0
KOHTPOJIA
ycneBaeMoCTH

Tema 1.
Crpykrypa
OpraHU3aIHH.
MapkeTusr u
OpCHIUHT.

45

34

34

11

Omnpoc; yCTHBIM OTBET
(MHIUBUYATGHBIA U
(pOoHTATBHBIN);
IPOBEPKa JIEKCUUECKHUX
U TPaMMaTHYECKUX
YIIPaKHEHUH;
CJIOBApHBIN JUKTAHT;
JIEKCUKO-
rpaMMaTHYECKHI
nepeBo/; MpoOBEpKa
JTUAJIOTUYECKUX
BBICKA3bIBaHUI; Oecena;
MUChbMEHHBIE PAOOTHI;
JTUKTAHT; POBEPKA
YCIIBIIIAHHOTO W/UITU
MMPOYUTAHHOTO C
MTOMOIIIBIO ITU(PPOBHIX
CUCTEM

Tema 2. Ilouck
paboThI.
Crparerun
pa3BuTHs Ou3Heca.

45

34

34

11

VYcrHblii onpoc
(MHAMBUY ATTbHBIH,
(bpOHTAIBHBIN);
MPOBEPKA JICKCUIECKUX
U TPAMMAaTHYECKUX
YIIPAXKHEHUM;
MMUCHbMEHHBIN
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CJ'IOB&pHLIfI JUKTAaHT,
poJieBas urpa, T€CT

Hroro 3a 1 920 68 68 22

cemMecTp

Tema 3. 45 34 34 11 VYcTHbIH onpoc

Jlorucruxa. (MHAVBUY ATbHBIN,

OmeKTpoHHas (poHTaNbHEI);

KOMMEPIIHSL. MIPOBEPKa JIEKCUUYECKHUX

[IpeanpuauMaren

BCTBO. u FpaMMaTI/I?CCKI/IX
yIpaKHEHHIA;
MMHUCbMEHHBIN
CJIOBApHBIN JUKTAHT;
poJieBas urpa

Tema 4. Pabota B| 45 34 34 11 Onpoc; yCcTHBIM OTBET

3apyOexHBIX (MHIMBUYaTBHBINA U

KOMIAHUSIX. (bpoHTaTBHBIN);

Jlunepcrao. MIPOBEPKA JIEKCUUYECKUX
U TPAMMaTHYECKUX
YIPaKHEHU;
CJIOBapHBIN JUKTAHT;
JIEKCUKO-
rpaMMaTUYeCKUi
MepeBo/I; IPOBEPKa
JTUAIOTUYECKUX
BBICKA3BIBaHUI; Oecena;
MUChbMEHHBIE PAOOTHI;
JVKTAHT; TIPOBEpPKa
YCIIBIIIAHHOTO W/UITU
MIPOYUTAHHOTO C
MOMOIIBIO IIU(PPOBBIX
CUCTEM

Hroro 3a 2 920 68 68 22 KonTponpHas padbora

cemMecTp

Tema 5 38 34 34 4 Ormpoc; yCTHBIN OTBET

KopriopaTusHas (MHIUBHYATLHBIA 1

KYJIbTYpa, (poHTaTBHEI);

TPEHUHT u IPOBEPKa JIEKCUUECKHUX

pasBUTHC. Y IPAaMMaTHYECKUX

YIPa)KHEHUH;
CJIOBApHBIN JUKTAHT;
JIEKCHUKO-
rpaMMaTHYECKHI
IIepeBO/; IPOBEPKA
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JTUAJIOTUYECKUX
BBICKa3bIBaHUI; Oecena;
MUCbMEHHBIE PAOOTHI;
IpyMIIOBast MPOEKTHAs
pabota; peepupoBanue
CTaThU; IIPOBEPKA
YCIBIIIAHHOTO W/WJTH
MIPOYUTAHHOTO C
MOMOIIBIO [IU(PPOBBIX
CUCTEM

Wroro 3a 3| 38 34 ) 34 4

cemMecTp

Tema 6. Digital- 70 34 - 34 36 Omnpoc; ycTHBIN OTBET

pexiIama " (MHIUBUIYaNBHBINA U

MICUXOJIOTHS (bpoHTaTBHBIN);

noTpeOuTeNs B MpOBEpKa JIEKCHUECKUX

ceth.  OCHOBHBIE ¥ TPaMMATHYECKUX

BUJIBl MHTEPHET- VIIPAKHEHHI,

TIPOJIBUKECHHUS. . .

TapreTur. CJIOBapHBIN JUKTAHT;

DUHAHCHI. JICKCHKO- 5
rpaMMaTU4YecKuit
HepeBol; MpoBepKa
JTAJIOTHYECKUX
BBICKA3bIBaHUI; Oecena;
NUCbMEHHBIE Pa0OTHI;
JVKTAHT; TIPOBEpPKa
YCIBIIIAHHOTO W/WJTH
MIPOYUTAHHOTO C
MOMOIIBIO IIUPPOBBIX
CUCTEM

Hroro 3a 4 70 34 - 34 36 KontponbHas padota

cemMecTp

B nesnom no 288 204 - 204 84 CornacHo yyeOHOMYy

AUCHUILINHE IJ1aHy: 1BE
KOHTPOJIbHBIE PaOOThI

Hroro B % 100 71 100 29

s ouHo-3a04HO popmbl 00yuenuss (MOO)

Tabmuna 3.1.
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TpynoémkocTs B yacax

KonraktHas pa6ora - Camocroste | POPMBI TeKyIero

HaumenoBanue AynutopHasi padora JbHAs KOHTPO1s

TEeM Bcero pa60Ta ycneBaemMoCTnu

AUCIHUIIIIMHBI 3aHITU O61ua CGMI/IHap

8 1, Jlexiun o
MpaKTHye
B T.U. CKHE

Tema .| 36 17 - 17 19 Omnpoc; yCcTHBIM OTBET

Crpykrypa (MHIMBUYaNbHBINA U

OpraHM3aIH. (hpoHTaTBHBIN);

MapkeTuHr u MPOBEPKA JIEKCUIECKUX

6peH JIUHT. U IrpaMMaTHYCCKUX
yIpaXHEHHIA;
CJIOBApHBIN JVKTAHT;
JIEKCUKO-
rpaMMaTHYEeCKHiI
NIEpPEBO/I; IPOBEPKA
JTUAJIOTUYECKUX
BBICKA3BIBaHHUI; Oecena;
MUChMEHHBIE PAOOTHI;
JTUKTAHT; TIPOBEPKa
YCIIBIIIIAHHOTO /WU
MIPOYUTAHHOTO C
MOMOIIBIO IIU(PPOBBIX
CUCTEM

Tema 2. TIlouck| 36 17 - 17 19 VeIl onpoc

paboTHL. (MHIUBHTY AITEHBIH,

Crpareruun (hpoHTaTBHBIN);

pa3BuTHs Ou3Heca. MIPOBEPKa JEKCUUYECKHUX
Y TPaMMaTHYECKHIX
YIPAKHECHUH;
MACbMEHHBIN
CJIOBapHBIN AUKTAHT;
poJieBasi urpa; Tect

Hroro 3a 1 72 34 - 34 38

cemMecTp

Tema 3.] 36 17 - 17 19 VYcTHbIH onpoc

Jloructuka. (MHOUBU Y aTIbHBIN,

OlIeKTpoHHas (pOHTANBHEIIN);

KOMMEpPILIHSL.
POBEpKa JEKCHUYECKHUX

[IpeanpruauMaren

BCTBO. U TPAMMaTHYECKUX

YIIPa)KHEHU;
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MUCbMEHHBIN
CJIOBapHBIN AUKTAHT;
poJieBast urpa

Tema 4. PaGora B| 36 17 17 19 Onpoc; yCTHBINA OTBET
3apyOeKHBIX (MHIUBUYaNBHBINA U
KOMITaHHSIX. (hbpOHTAIBHBIN);
JIunepctso. IIPOBEPKA JIEKCUUYECKHUX
Y TPaMMaTHYECKUX
YIPa)KHEHU;
CJIOBApHBIN JUKTAHT;
JIEKCUKO-
rpaMMaTHYECKHI
NIEpPEBO/I; IPOBEPKA
JTNAJIOTUYECKUX
BBICKa3bIBaHUI; Oecena;
MMCbMEHHBIE PabOTHI;
JTUKTAHT; POBEPKA
YCIBIIIAHHOTO W/WJTH
MIPOYUTAHHOTO C
MTOMOIUIBIO U(POBBIX
CUCTEM
Hroro 3a 2 72 34 34 38 KonTponbHas pabota
cemMecTp
Tema 5 72 34 34 38 Ornpoc; yCTHBIM OTBET
KopriopaTusHas (MHIUBUYaTBHBINA U
KYJbTYpa, (poHTanbHBIH);
TPEHUHT u IIPOBEPKA JIEKCUUECKHUX
pasBUTHC. U rpaMMaTHYECKHX

YIIPaXKHEHUH;
CJIOBapHbBIN JUKTAHT;
JIEKCUKO-
rpaMMaTUYeCKUi
MepPEeBO/I; IPOBEPKA
JTUAIOTUYECKUX
BBICKA3BIBaHUI; Oecena;
MMCbMEHHBIE PabOTHI;
TpyIIOBast MPOCKTHAS
pabora; pepepupoBanue
CTaThH; MPOBEPKa
YCIIBIIIAHHOTO U/UITU
MIPOYUTAHHOTO C
MTOMOIIIBIO ITU(PPOBBIX
CUCTEM

14




Hroro  3a 3 72 34 - 34 38

ceMecTp

Tema 6. Digital- 108 34 - 34 74 Omnpoc; yCcTHBIN 0TBET

peKkiama - (MHIUBHUYaTLHBIA U

IICUXOJIOT U (ponTaIBHBIN);

noTpeduTens B MIPOBEPKA JICKCUIECKUX

cetu. OcHOBHbIE M IPAMMATHYECKHX

BUJBl  MHTEPHET- yTpasKHEHHi;

TIPOJIBUIKCHHSI. . .

Taprerur. CJIOBapHBIN AUKTAHT;

DUHAHCHI. JICKCHKO- 5
rpaMMaTUYeCKU
nepeBo/I; MpOBEpKa
JTUATOTHYECKUX
BBICKa3bIBaHMII; Oecena;
MMCbMEHHBIC Pa0OTHI;
JTUKTaHT; IPOBEpKa
YCIBIIIAHHOTO W/ WU
MPOYUTAHHOTO C
MIOMOIIIBIO IIU(PPOBIX
CUCTEM

Hroro 3a 4 108 34 - 34 74 KontponpHas padora

ceMecTp

B nesom no 324 136 - 136 188 CoriacHo yueOHOMY

AUCHUILINHE IUIAHY: JIBE
KOHTPOJIbHBIE paOOTHI

Hroro B % 100 42 100 58

*00beM KOHTAaKTHON pabOThl B OYHO-3a0YHOM/3a04HON (popMax 0O0yueHus u
WHIVBUYAJIbHBIX YYEOHBIX MJIaHAX OMPEENSIETCS] COOTBETCTBYIOIIUMH YYEOHBIMU
wiaHaMu. Temsbl, peain3yeMble B BUJE KOHTAaKTHON paOOThl, OINpeAesstoTcs
IPENoAaBaTeIeM CaMOCTOSITEIbHO, UCXOS U3 YPOBHSI X CIIO)KHOCTH.

5.3. Conep:kaHue CeMUHAPOB, NPAKTUYECKUX 3aHATHH

Taobmumna 4.

JUCIUIIINHBI

HanmenoBan
He Tem (pa3aesioB)

IlepeyeHb BONPOCOB 1S 00CYKICHUSA
HA CEMHHAPCKHUX, NPAKTHYECKHUX
3aHATHAX, PpeKOMEHAyeMble
HCTOYHMKU U3 pa3aesios §, 9

MPOBECACHUA 3aHATHH

DopMbl

Tema 1. CTpykTypa

Opranmzanuu. [lo3unuu U I0KHOCTH

CeMuHapsl c
UCTIOJIb30BaHUEM
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OpraHu3anmu.
MapkeTuHr u

OpeHIMHT.

B OpraHusanusx. MapkeTuHr. Mojeib
Marketing Mix; 4P; npomykt, 1eHa,
MECTO,  TPOJIBUKEHHUE. Co3znanue
OpeHna.

Pexomennyembie uCTOUHMKHU: 8.1, 8.2,
9.1

1 poBbIX
00pa3zoBaTebHBIX

pecypcoB, OHJIAIH
atopM: GpoHTATBHOE
o0cyxaeHne
peIMeTa/coiepsKaHus
MIEYaTHOTO/ayTNO TEKCTa;
YCTHBIE/ TUCHMEHHBIE
yIpaKHEHUs Ha
NpUMEHEHHE TIOHATHI/
TEPMUHOB IO TEME;
BBITIOJIHEHHE
JIEKCUYECKUX/
rpaMMaTHYCCKUX
yIpakKHEHUIT; TPOBEICHNE
POJIEBOU UIPBI;
JIICKYCCHSI; HAITMCAHHE
JIeJIOBOTO TIHChMa-
MIPUTJIAIICHUSI.

Tema 2. Ilouck
pa6orsl. CTpaTerun

pa3BuTHA OU3HecAa.

[Touck paboter. Cozmanue pe3roMe.

ColOecenoBaHus. CraxxupoBKH.
Crpareruu pa3Butusi 6u3Heca.
Pexomenayembie ucrounuku: 8.1, 8.2,

9.1

CemuHapsl ¢
UCTIOJIb30BaHUEM

i poBbIX
00pa3oBaTeNbHBIX
pecypcoB, OHJIalH
wiathopm:
TPYIIIOBOE/IApHOE
obcyxeHue
npeaMeTa/coiepKaHus
MIEYaTHOT 0/ayTN0 TEKCTa;
YCTHbIE/ TUCHbMEHHbIE
YOpaXHEHUS Ha
MIpUMEHEHNE TTOHSATH/
TEPMHUHOB IO TEME;
BBITIOJTHCHHE
JIEKCUYECKUX/
IrpaMMaTHYCCKIX
YOpaXHEHUH; TPOBEACHHE
POJIEBOU HUTPBIL;
JUCKYCCHSI; HAITUCAHUE
COIIPOBOJIUTEILHOTO
MUChMa.

Tema 3. JlorucTuka.
DJIeKTPOHHAas!
KOMMepuus.
IIpeanpuaumarenb

CTBO.

Jloructuka M LENOYKA JAUCTPUOYLUH,
AIIEKTPOHHAS KOMMEPIIHSL.
[TpennpuHUMATEIBCTBO. Crapr-ar.
[Ipe3enTanusi Ou3HEC-TUTaHA.

Pexomenayemsie uctounuku: 8.1, 8.2,
9.1

CeMuHapsl C
UCTIOJIb30BaHUEM
U(PPOBBIX
00pa3zoBaTeNbHBIX
pecypcoB, OHJIANH
miatopm:
rpymnIoBoe/napHoe
o0cyxaeHne
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npeaMeTa/coepskaHus
MEYaTHOTO/ayTNO TEKCTa;
YCTHBIE/ TUCHbMEHHBIE
YOpaXHEHUS HA
MPUMEHEHNE TTOHATUIN/
TEPMUHOB T10 TEME;
BBITIOJTHEHHE
JIEKCHYECKUX/
rpaMMaTHYeCKHX
YIPa)KHEHU; IIPOBEJICHNE
pPOJIEBOM UTPBHI;
JUCKYCCHSI; HaITUCAHUE
OTBETa Ha MUCHMO-
*KanoOy.

Tema 4. PaboTa B
3apy0eKHbIX
KOMITAHHUAX.

Jlugepcerso.

PaGora B 3apyOeKHBIX KOMIIAHHSIX.

busnec- KYyJbTYypa. Coznanue

pEeKJIaMHOrO0  MpOJAyKTa B  pasHbIX

ctpanax. ['mobanuzanus. Jlugepcerso.

Pexomenayembie uctounuku: 8.1, 8.2,
9.1

CeMuHapsl C
HCIIOJIb30BaHHEM
U(PPOBBIX
00pa3oBaTebHBIX
pecypcoB, OHJIalH
maTdopm: GpoHTaATBLHOE
obcyxeHue
npeaMeTa/coiepKaHus
MIEYaTHOT0/ayTN0 TEKCTa;
YCTHbIE/ TUCHbMEHHbIE
YOpaXHEHUS Ha
MIPUMEHEHNE TTOHATH/
TEPMUHOB IO TEME;
BBITIOJTHEHHE
JIEKCUYECKUX/
rpaMMaTHYECKHX
YIPaKHEHUH; JUCKYCCUS;
MPOBEJICHUE POJICBOM
UTPBI; HAMTUCAHUE
JIEJIOBOTO TIChMa-
3ampoca.

Tema S.
KopnoparusHas
KYJbTypa, TPEHUHT

U pa3BHUTHE.

KopnopatuBHast ~ kynbTypa; Ou3HeC
KyJbTypa; Pa3BUTHE HABBIKOB PabOTHI B
KOMaH/I¢; THITBI TPEHUHTOB; CTPATETUU
pa3BUTHS; aHaJIu3 HCCIIEOBaHUM
OM3HEC KYJIbTYPBHI.

Pexomenayembie ucrounuku: 8.1, 8.2,

9.1

CeMuHapsl c
UCTIOJIb30BaHUEM
U(PPOBBIX
00pa3oBaTebHBIX
pecypcoB, OHJIalH
w1atGopm: ppoHTaIbHOE
obcyxeHue
peaMeTa/coiepKaHus
MEYaTHOr0/ayIN0 TEKCTa;
YCTHBIE/ TUCHMEHHBIC
yIpaXKHEHUS Ha
MPUMEHEHNE TOHATUI/
TEPMUHOB I10 TEME;
BBITIOJTHEHHE
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JIEKCHYECKUX/
rpaMMaTHYECKIX
ynpaxuenuii. (Future
Continuous; modals of the
Passive Voice);
JTUCKYCCHSI; TIPOBEICHHE
POJICBO# MT'PBI; HATIMCAHHE
MUCHMa-TIPEJIOKCHHUS,
JIEJTIOBOM 3aITUCKHU.

Tema 6. Digital-
pekJjamMa u
MCUXO0JIOT U
norpedoure’isi B
ceT. OCHOBHBIE
BU/IbI HHTEPHET-
NPOABHKEHMS.

Taprerunr.

TpaaunMoHHAsT ¥ IUDKUTAT peKIaMa;
TUNBI UQPOBOI peKIaMbl; KIIHOYEBbIE
nokazareian — UUQPOBOM  PEKIIaMBI;
TAapreTUHr, OCjicBasd ay JuTOopus,; TPCHAbL
u  Oyaymee 1HM(PPOBOH  pEKIIaMBbl;
TEXHUKU YOEXIEHHS; BOBICYCHHOCTh
AYJJUTOPUN; MAPKCTUHT BJIUSAHUA.

Pexomenayempie uctounuku: 8.1, 8.2,
9.1

CemuHapsbl ¢
UCIIOJIb30BaHUEM

i poBbIX
00pa3oBaTeNbHBIX
pecypcoB, OHJIalH
atopM: GpoHTaTBHOE
obcyxaeHne
mpeaMeTa/coepsKaHus
MeYaTHOTO/ay IO TEKCTA,
YCTHBIE/ TUCHMEHHBIE
yIpaKHEHUS Ha
pUMEHEHHUE TIOHATHH/
TEPMUHOB IO TEME;
BBITIOJTHEHHE
JIEKCUYECKUX/
rpaMMaTHYCCKUX
ynpaxkaeHuil. (Adverbs,
conditionals); Hanrcanue
WHBECT-0TYeTa, PumadIK-
oTueTa.
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6. IlepeyeHb Y4eOHO-METOAMYECKOr0 OO0eCHEeYEeHUN JISI CAMOCTOSATEJIbHOM

padoThI 00y4aONIUXCS MO IUCHUIIINHE

B npouecce ocBoenus qucuuIuinibl « MTHOCTpaHHBIN SI3BIK» BO3PACTAET POJIb
CaMOCTOSITENIbHOM padOThl ¢ Y4eOHBIMH U JIOTIOJIHUTEIBHBIMU MaTepHallaMu, YTO
NPEANOJIAracT PEeATU3ALNI0 CTYJEHTAMH IPUHLMUIIOB CO3HATEIBHOCTH W JINYHOU
OTBETCTBEHHOCTH 3a pe3yibTarthl o0yudeHHs. CaMOCTOSTENbHOCTh CTY/ACHTa
IPOSABIISIETCSI B CTPEMIJICHUMM DPA3BUBaThb WHOS3BIYHBICE YMEHUS M HAaBBIKH,
npuoOpeTEHHbIE HA OoJiee paHHUX dTanax O0ydeHHUs, a TAKKE B JIEATEIbHOCTH I10

(bopMHUPOBAHNIO HHOS3BIYHBIX 3HAHUH MPEAMETHOTO XapaKTePa, COOTBETCTBYIOIINUX

HaIPaBJICHUIO U MTPOGUITIO TTOJITOTOBKH.

6.1. HepequL BOIIPOCOB, OTBOAUMBbIX Ha CaMOCTOATECJIBHOC OCBOCHUE

AMCIHUIIAHBI, (GOPMBbI BHEAYAUTOPHOI CAMOCTOSAATEILHOM PadOThI

Tabnuna 5.
HanmeHnoBanme TeM Ilepeyensn BOIIPOCOB, ®opmbl
(pa3nesioB) IMCHUILIHHBI OTBOAUMBIX HA | BHEAY AU TOPHOI

CaAMOCTOATECJIbHOC OCBOCHUE

CaMOCTOSITeIbHOM PadoThl

Tema 1. CtpykTypa [InanupoBaHue  MapKETHHTOBOM | BeimonHeHue 3aJlaHUN,
CTpaTeruu; WHCTPYMEHTHI | pEKOMEHOBAHHBIX yUEOHBIM
opranuzanuu. MapkeTHHT U .
MapKEeTHHTa nocobuem; pabora ¢ yueOHOMH
OpEHIUHT. U CIPAaBOYHOM JIUTEpaTypoi
(cmoBapsimm);  pabota C
HCII0JIb30BaHUEM
OpUTHHATBHBIX
npogeccuoHalbHO-
OPUEHTUPOBAHHBIX

UCTOYHHUKOB MH(pOpMauu, B
TOM uuciae u ¢ HHrtepHer-
pecypcamMu Uil MTOATOTOBKH
pOIEBBIX Hrp, KCIHCOB,
IIpE3eHTallMii WU TPYIIIOBON

pabore, IMOATOTOBKA u
BBITIOTHEHHE  KOHTPOJBHOM
paboTsl
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Tewma 2. [Touck paGoTBhI.

Crpareruu pa3Butus 6u3Heca.

Pabota cnenuanucra o cBA3SIM ¢
00LIECTBEHHOCTHIO; ITpakThKa PR

Boinonnenue 3aJjaHuil,
PEKOMEHJOBAaHHBIX yUEOHBIM
nocobuem; pabota ¢ yueOHO
U CIPaBOYHOM JUTEpPATypoOil
(cmoBapsimm);  pabota  C
WCTIOJIb30BaHUEM
OpPUTHHAIBHBIX
npodeccHoHaIbHO-
OpPUEHTHUPOBAHHBIX
HCTOYHUKOB HH(pOpMaIyu, B
ToM uuciae u ¢ HuTepHer-
pecypcaMu it TOJATOTOBKH
pONIEBBIX ~ WIp,  KEHCOB,
IIPpE3eHTAllM W TPYNIIOBON

pabore, IMOATOTOBKA u
BBITIOJTHEHHE  KOHTPOJBHOM
paboThl
Tema 3. Jlorucrtuka. | JJoructuka AJIEKTPOHHOM | BImosmHenne 3aJIaHNM,
DNeKTpOHHAas KoMMepius. | kommepiuu. Ctapr-ar. PEKOMEHIOBAaHHBIX Y4EOHBIM
[IpeanpuHUMATENBCTRO. nocobuem; pabora ¢ yueOHOMH

A CHOPaBOYHOM JUTEpPATypoOu
(cmoBapsimm);  pabota  C
HCII0JIb30BAaHUEM
OpUTMHAIBHBIX
npogeccHoHaTBHO-
OPHUEHTUPOBAHHBIX
HUCTOYHUKOB MHGPOpMAIUH, B
TOM 4yuciae u ¢ HHTepHer-
pecypcamu AJi MOATOTOBKH
pONEBBIX urp, KEHCOB,
IIPpE3eHTallMi WU TPYINIIOBON

pabore, IIOATOTOBKA u
BBITIOJIHCHUEC KOHTpOJ’IBHOﬁ
paboTsl

Tema 4. Pabora B 3apyOexubix | Co3manne pexsiambl 3a pyOexom. | Beimonnenue 3a/IaHHH,

KOMIIaHHAX. .HI/IIlepCTBO.

Kynberypa
KOMITaHU.

MCKAYHAPOAHBIX

PEKOMEHJOBAaHHBIX yUEOHBIM
nocobuem; padbora ¢ yueOHoM
U CIIPaBOYHOW JIMTEpaTypoOun
(cmoBapsimm);  pabota  C
HCII0JIb30BAHUEM
OpPUTMHAJIbHBIX
npogeccuoHaIbHO-
OpPUEHTHUPOBAHHBIX
UCTOYHHUKOB MH(pOpManuu, B
TOM uuciae u ¢ HHrtepHer-
pecypcamu AJi MOATOTOBKH
pOIEBBIX Hrp, KCIHCOB,
IIpE3eHTallMii WU TPYIIIOBON
pabore, IIOATOTOBKA u
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BBIITOJTHEHUE ~ KOHTPOJIHOM
paboTsl
Tema 5. Digital-pexnama u KJIFOUEBbIE MOKa3aTenu uQpoBoi | Bermonanenue 3a/laHui,

IICHUXOJIOTHUA HOTp€6I/IT€J'I$I B
cetr. OCHOBHEIC BHUbI
HHTCPHCT-IIPOABUIKCHUS.

Taprerusr.

PEKIIaMbl; TaprCTHUHI; TCXHHUKU

Y6 CKACHUA, MAPKETHUHI BIUSAHUA.

PEKOMEH/I0BAaHHBIX Y4eOHBIM
nocobuem; pabota ¢ yueOHOU
U CHPaBOYHON JUTEpaTypoit
(cmoBapsimm);  pabota ¢
HCIOJIb30BaHUEM
OpPUTHHAITBLHBIX
npo¢eCCuOHAIBHO-
OPUEHTUPOBAHHBIX
HUCTOYHUKOB MHpOpMaIuu, B
TOM uyucie u ¢ HHrepHer-
pecypcamu AJi MOATOTOBKH
pPOJIEBBIX Urp, KEMCOB,
MpPE3EHTAlMl W TPYNIOBOM

paboTe,  MOATOTOBKA |
BBIITOJHEHUE ~ KOHTPOJIbHOM
paboThI

Tema 6. MapKeTHHIOBBIC KommyHnukamust B pekiame U | BeimosiaHeHue 3aJJaHHH,

KOMMYHHUKaIu. Opranuzanus
KOMMYHHKAIIMOHHOMN
JeSTeNbHOCTH. Poiib
0O0I11€CTBEHHBIX OTHOLICHUN

(cioHCOPCTBO).

CBM3IX C  OOIIECTBEHHOCTHIO;

yIpaBI€HUE pEnyTalueil; BHUIbI
CIIOHCOPCTBA;

KOMMYHUKAIIMOHHBIC HABbIKA

PEKOMEHJOBAaHHBIX yUEOHBIM
nocobuem; pabota ¢ yueOHOH
U CIPaBOYHOM JUTEpaTypoil
(cmoBapsimu);  pabota  C
WCTIOIb30BaHUEM
OPUTMHAIIBHBIX
npo¢eCCuOHAIBHO-
OPHEHTUPOBAHHBIX
WCTOYHUKOB HH(pOpMaImu, B
ToM uucie u ¢ HHTepHerT-
pecypcaMu il TTOJATOTOBKH
pOJEeBBIX ~ WIpP,  KEHCOB,
MIPE3eHTAlMM W TPYINIIOBON

paboTe,  MOATOTOBKa |
BBIIIOJIHCHUEC KOHTpOJ'II:HOﬁ
paboThI

Crynentel | Kypca, ypOBEHb BIIAJICHUS AHTJIMKUCKAM SA3BIKOM KOTOPBIX IO

pe3yJibTaTaM BXOJHOTO TECTUPOBaHHUS ObLT OlleHEH Kak A1-A2, B TeUeHHE MepBOTro

roga MH3y4YCHHUA JUCHHIIIMHBI ((HHOCTpaHHBIﬁ SA3BIK» JOIIOJIHUTCIBHO B YacChl,

OTBCACHHBIC Ha

CaMOCTOATCIIbHYTO

paboTy, MpoXoasiT o0y4YeHHE

Ha

obpazoBarenbHOl TuiaTdopme Rosetta Stone Catalyst. Jlannast paboTa orieHuBaeTCs

B KOHIIC

1 m2 cemecrpa mno mkane ot |

a0

5 6amnoB. Habpanubie
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OaJJTbl YYUTHIBAIOTCS TIPU BHICTABJICHUH aTTECTAIIMU 32 pabOTy B TIEPBO M BTOPOI

IMOJIOBUHEC KAKI0I'0 CEMECTPaA.

6.2. IlepeueHb BONMPOCOB, 3aJaHUIl, TeM /Jsi NOATOTOBKH K TeKylIeMy
KOHTPOJII0

Tekywjuit KoHmpons OCYUIECTBISCTCS B TEUYCHUE MOJYJISI B YCTHOU H
NUCbMEHHOM (hopMe B BUIE TPOBEACHUS KOHTPOIBLHON PaOOTHI.

Cucrtema peHTHHIOBOT'O KOHTPOJIS TIPEIIO0JIAraeT:

Kpurepun OamibHOM OIEHKH pa3IMYHBIX (POPM TEKYIIEro KOHTPOJIS
YCIIEBAEMOCTH COJIEP)KATCSI B COOTBETCTBYIOIIMX METOJMUYECKUX PEKOMEHIAIMIX
JlemapTaMeHTa W OMNPEICTSIOTCS B COOTBETCTBHM CO IIIKAJON OIIGHMBAaHUS B
npeaenax ot 0 1o 40 6amios.

O1eHKa 3HaHWH CTYJICHTOB OCYIIECTBJISICTCS B Oajuiax ¢ y4eToM OICHKH PadOThI
B ceMecTpe (BBIIOJHEHHE OOCYKJICHHS BOIIPOCOB M TEM B COOTBETCTBHH C ILJIaHAMH
CEMHUHAPCKUX 3aHATHUM; OOCYXKJIECHHE 3aJlaHUM N1 CaMOCTOSITEIBHOM pabdOThI; OMPOC
CTYJICHTOB MO MPOMICHHOMY MaTepUally; y4acTHE B JUCKYCCHUSX MO MPOOJIEMHBIM TEMaM
JTUCHUUIUIMHBI, BBINOJHEHUE CTYACHTOM TMPEMJIOKEHHBIX KEHCOB; BBINOJHEHUE

KOHTPOJIbHOUN pabOTHI.

[IpoMexyTOUHBIN KOHTPOJIb MPOBOAUTCS B (OpMe 3ayeTa/sK3aMeHa MO UTOTraM
MOJyJIsl, OLIEHKA HMTOrOBBIX 3HAHUH U B COOTBETCTBUHU C KpUTepUsiMU DUHAHCOBOTO
YHUBEPCUTETA PeaTu3yeTcs CIeAYIOIUM 00pa3oM:

Ne Bua oruernoctn Banabl

1. Pa6ota B Mozyne 40

2. 3auver/3K3aMeH 60
Htoro: 100

(I)OprI TERKYHIEr0 KOHTPOJIA YCIIEBAEMOCTH M UX OaJsIbHAas OIICHKA

Ne DopMbI TEKYILET0 KOHTPOJIA KosaunuyectBo 6a/10B

I. AxTuBHas paboTa Ha CEMUHAPCKOM 3aHATUHU (B TOM YHCIIe 12
OJIUII-OTIPOC TI0 TEME)

2. ITocenienue 6

3. BrinosnHenue 3apanee NOArOTOBJIEHHBIX U1 BHICTYIUICHHSI HA 12

CEMHUHAape A0KJIaJ0B, BEICTYIUIEHUH, KEHCOB, CUTYyallMOHHBIX
3ajad (110 EePEeYHI0, IIPEUI0KEHHOMY IIPETIOAABATENEM,
BEYILLUM CEMHHAPBI)

4. BrinonHenne KOHTPOJIBHOM paboTh 10
Hroro 40
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IIpuMepHbIe TEMBbI PE3EHTALMH
1. Workplace culture
2. Employee retention
3. Building relationship
4. A company news blog
5. Training and development
6. Team communication
7. Recessions and depressions
8. Digital business
9. Talking technology
10. Negotiating strategies

IIpuMepsI 3aJaHNI K IPOEKTHBIM padoTam

9A Workin pairs or small groups. Research what happened to a bank or
financial institution during a recent recession. Consider these questions.

+ Did it survive the financial crisis? How? Was it bailed out by the government?
How much did the bailout cost? Was the money paid back?

+ Did it restructure or merge? Were there job losses? Did top executives stay on?

+ How s the bank or financial institution performing now? Have company
profits grown or declined? Do you think the bailout was worth it?
Why / Why not?

B Present your findings to the class. Include some facts and figures
and use graphs if possible. While you listen to your classmates,
take notes and ask a question at the end of their presentation.

) PROJECT: Disruptive technology

9A workin pairs or small groups. If you could invent a digital application,
e.g. a mobile app, to make your life easier, what would it do? Think
about how this “digital disruptor’ would offer a service or product
at a specific time of day and how it would disrupt other businesses.
Consider people’s daily routines.

+ how and when they commute to and from work

+ where and when they have breakfast, lunch or a snack
« their domestic chores, e.g. doing the shopping, washing or cleaning
» theactivities they like doing after working/studying

» theimportance of ‘scemantic time’, i.e. how people’s routines
might differ at certain times of the day

B Present your ideas to the class.

Situation
IIpumep cUTYaTHBHOIO 3a1aHMSI

Role Play
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4A Workin groups of three. Read the scenario.

You work for AIRCON, a Texas-based company
which makes air conditioning units for sales in the
USA. Following recent market research, the company
has decided to expand into Europe - France and

| Germany - where there are big potential markets

| foryour products.

The Managing Director of AIRCON has asked your team to
evaluate some people management ideas created by the
company’s board to support internationalisation. Your task
is to discuss some ideas, and decide which are most effective
and cost-efficient.

B Read your role cards. Student A go to page 126 and Student B to
page 129. Student C will be the meeting facilitator.

C When you are ready, roleplay the meeting to decide which ideas
you agreed on.

IIpuMep 3agaHus HA IPOBEPKY BJIAJCHUSA JEKCUKOH

Functional Facilitating a discussion

language A At the beginning of the meeting, Takeshi worked hard to ensure that everyone
3 participa?ed in tghe conversation. Complete the phrases with the words in the box.

around ensure experience hear looking off

Stating the Whatwe're® to do [here] today is [to decide how to 1
objective digitalise training). |
Encouraging As we discuss things, it's important for [everyone to speak upl.
participation [Just]to? everyone can say something, [can we/ let's 2
Ut Canwego? the table first?

Let's* everyone one by one, and then discuss.
Encouraging Let's begin with you then, [Steve]. Can you kick usr5 - ?
input froma [Paula] you have some* _of [developing e-learning
specific person leadership training). What do you think?

Tekymasi KOHTPOJIbHAs padoTa BTOPOil Kypc:
SECOND YEAR TERM 111

READING
Task L. For questions 1-5, read the text and decide if the statements below are true (T) or
false (F) according to the information in the text.
Building Brand Identity
The steps a company should take to build a strong, cohesive, and consistent brand identity will
vary, but a few points apply broadly to most:

*  Analyze the company and the market. A full SWOT analysis that includes the entire
firm—a look at the company's strengths, weaknesses, opportunities, and threats—is a
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proven way to help managers understand their situation so they can better determine their
goals and the steps required to achieve them.

*  Determine key business goals. The brand identity should help fulfill these goals. For
example, if an automaker is pursuing a niche luxury market, its ads should be crafted to
appeal to that market. They should appear on channels and sites where potential
customers are likely to see them.

*  Identify its customers. Conducting surveys, convening focus groups, and holding one-
on-one interviews can help a company identify its consumer group.

. Determine the personality and message it wants to communicate. A company needs
to create a consistent perception, rather than trying to combine every conceivable positive
trait: utility, affordability, quality, nostalgia, modernity, luxury, flash, taste, and class. All
elements of a brand, such as copy, imagery, cultural allusions, and color schemes, should
align and deliver a coherent message.

Building a brand identity is a multi-disciplinary strategic effort, and every element needs to
support the overall message and business goals. It can include a company's name, logo, and
design; its style and the tone of its copy; the look and composition of its products; and, of course,
its social media presence.
1. The text suggests that creating a brand identity an organization takes some definite and fixed
actions.
2. Brand identity can hardly assist in achieving company’s aims.
3. A target audience identification involves carrying out examinations of opinions, meeting
customers and asking them questions about a product or service.
4. A company has to build an unchanging opinion about the company but not only impress its
clients.
5. All components of a brand should express a clear idea.
LEXIS & GRAMMAR
Task II. For questions 6-10, match the terms with their definitions.
a) brand awareness
b) brand extension
c¢) brand image
d) brand name
e) derived brand

6. How much people know about a brand.

7. When a component of a product becomes a brand in its own right (e.g. Intel in PCs.).
8. When an existing brand is used to support a new range of products.

9. The perception of the brand in the mind of the customer.

10. What a brand is called.

Task III. Match (11-21) on the left with an appropriate word (a-k) on the right to make
word combinations from the active vocabulary.

11) at the other end of a) consequence

12) The floor b) at your service
13) to create ¢) public comments
14) to perform d) I know.
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15) apart e) is yours.

16) as far as f) value for

17) negative g) at one’s best

18) I'm always h) from competitors
19) an inevitable 1) of the spectrum
20) a pivotal j) of living conditions
21) standards k) role

Task IV. Match each of the words or word combinations (22-26) on the left with an
appropriate explanation on the right.

22 | font A the process of telling people you know about a
particular product or service, usually because you
think it is good and want to encourage them to try it

23 | texture B a design or symbol used by a
company to advertise its
products
24 | logo C interaction, especially between a business and its

customers or consumers

25 | touchpoint D the quality of something that can be known by touch,
or the degree to which something is rough or smooth
or soft or hard

26 |word of mouth E set of letters and symbols in a particular design and size

Task V. For questions 27-36, study each situation and complete the sentence below. Decide
whether to use a first or second conditional structure.

27. What would you do if you ... (win) a million dollars?

28. If companies invested in sustainability throughout its entire business operations, there ... (be)
much less pollution.

29. When the fee of PR service ... (go up) again, PR office might face some difficulties.

30. If I spoke English fluently, I ... (not/need) to take lessons.

31. If clients ... (be) satisfied with our service, each PR manager would get a bonus.

32. Tom will be at the party tonight. If I see him, I ... (say) hello.

33. If a firm stops building the identity, the situation ... (be) worse.

34.1 ... (call) you when I get to the office.

35. If we have built the identity to accord with, we ... (need) more branding and the use of
trademarks.

36.If you ... (can) choose any company, which one would you like to work for?
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https://dictionary.cambridge.org/dictionary/english/know
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/telling
https://dictionary.cambridge.org/dictionary/english/process
https://dictionary.cambridge.org/dictionary/english/service
https://dictionary.cambridge.org/dictionary/english/product
https://dictionary.cambridge.org/dictionary/english/particular
https://dictionary.cambridge.org/dictionary/english/encourage
https://dictionary.cambridge.org/dictionary/english/want
https://dictionary.cambridge.org/dictionary/english/think
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/symbol
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/design
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/its
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/advertise
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/product
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/touch
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/known
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/quality
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/smooth
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/rough
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/degree
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/soft
https://dictionary.cambridge.org/ru/%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525BE%25252525252525252525D0%25252525252525252525B2%25252525252525252525D0%25252525252525252525B0%25252525252525252525D1%2525252525252525252580%25252525252525252525D1%252525252525252525258C/%25252525252525252525D0%25252525252525252525B0%25252525252525252525D0%25252525252525252525BD%25252525252525252525D0%25252525252525252525B3%25252525252525252525D0%25252525252525252525BB%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9%25252525252525252525D1%2525252525252525252581%25252525252525252525D0%25252525252525252525BA%25252525252525252525D0%25252525252525252525B8%25252525252525252525D0%25252525252525252525B9/size

Task VI. For questions 37-45, choose one word or phrase that best completes the sentence.
37. If communications are synchronized to achieve consistency and strong corporate identity the
firm ... all fronts of marketing.
(A)unifies
(B) will unify
(C) unified
(D)have unified
1. 38.Ifyou ... worried about the risks, speak to one of our advisors.
(A)are
(B) will
(C)will be
(D) were not
39. As long as a new corporate identity ..., work related issues will increase.
A) is implemented
B) will be implemented
C) implements
D) was implemented
40. If she ... the facts, she would definitely inform us.
(A)  was aware of
(B)  is aware of
(C)  will be aware of
(D)  was awared of
41. If Mr. Black had more practice in identifying the right image for a company, he ... improve
his performance.

(A)  could
(B)  could be
(C)  doesn’t
(D) didn’t
42. Ifhe ... here with us, he could tell us the truth.
(A) s
(B) was
(C) willbe
(D) canbe

43. If we give the team some space, probably they ... corporate visual identity more
effectively.
(A) managed
(B)  would manage
(C)  will manage
(D)  manage
44. The university will not progress unless it ... its results to tits staff, students and public.
(A) presents
(B)  doesn’t present
(C)  will present
(D)  won’t present
45. Ifthey ... a corporate identity plan, they would engage effectively with customers,
employees and investors.

(A)  had

(B) have

(C)  will have
(D)  had had

WRITING
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Task VII.

As crisis manager of “Go Global International”, company that provides financial services
globally, write an annual report summary for your stakeholders in 180 words.

In your letter:

- Specify some difficult situations you had previous year

- Describe the current situation in the company

- State on sales revenues
- Present profitable projects you have launched.

Follow the structure:

. Overview

. Reasons

. Positive aspects
. Negative aspects
. Future outlook

7. ®OHA OUEHOYHBIX CPEACTB A MNPOBEACHHUS IPOMEKYTOUYHOMN
arrecTaluM 00y4aIOIIUXCS MO JUCHUIJINHE

[Iepeuenn

IJIAHUPYEMBIX

pe3yabTaToOB

OCBOCHMHA

obOpa3zoBaTeabHON

IpOrpaMmbl (MepeyeHb KOMIIETEHIINI) C yKa3aHUEM WHIUKATOPOB UX JOCTUKEHUS

U TUIAaHUPYEMBIX PE3yJbTaTOB 00YUYEHUS MO AUCIUIUIMHE COAEPKUTCS B pasaene 2.

[lepedyeHpb MIaHUPYEMBIX PE3YJIBTATOB OCBOEHUS 00pa30BATENBHON MPOrPaMMBbI

(HﬁpequB KOMHGTGHHHﬁ) C YKazaHueM MHHAHUKATOPOB HUX JOCTHIKCHUSA H

ITaHUPYCMBIX PC3YyJIbTATOB O6y‘ICHI/IH IO AU CHUIIIINHE)).

Tabmuma 7.
HanmenoBanue HaunmenoBanue PesyabraTsl Tunossle
KOMIETeHI[HH WHIUKATOPOB o0yuenusi ( yMeHHsI | KOHTPOJIbHbIE 3aJaHUSI
AOCTUKEHM S U 3HAHMA),
KOMIIEeTeHI[HH COOTHECEHHBbIEe c
HHIMKATOPaAMU
AOCTHKEHUS
KOMIETEHIIUH
VK-3 1. Ucnonp3yet | 1. 3HaTh: CYIIHOCTH 3aganue 1.
CrniocobHOCTB MHOCTPAHHBI A3BIK | pEYEBOTO Read the following text
NPUMEHSTh 3HAHUS | B MEXKJIMYHOCTHOM | BO3JICHCTBUS, €TO and discuss three
WHOCTPAHHOTO oOIeHnH U | BUIBI, GOPMBI U statements. Express your
s3bIKa Ha YpPOBHE, | MPOPECCHOHATBLHON | CpEeICTBA; OCHOBHBIC | agreement or
JOCTATOYHOM  JUISl | JCSITEIbHOCTH, CpeACTBa CO3JIaHUS disagreement.
MEXKJIUYHOCTHOTO BBIOMpas BepOaIbHBIX U
oOImIeHHsI, y9eOHOM | COOTBETCTBYIOIIUE HeBepOaTbHBIX 3aganue 2. Write the
u BepOaTbHBIC U | MHOSI3BIYHBIX TEKCTOB | press release on new
npodeccroHabHOM | HeBepOaTbHbBIE B Pa3JIMYHBIX product that will be
NEeITEILHOCTH CpeacTBa CHUTYalHSIX JINYHOTO launched in three weeks.
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KOMMYHUKAIIUH.

2. Peammzyer Ha
MHOCTPAaHHOM SI3bIKE
KOMMYHHUKaTHBHBIE
HaMEpeHHsT YCTHO U
MUCHMEHHO,
UCTIONb3YS
COBpPEMEHHBIC
MH(POPMALIMOHHO-
KOMMYHUKAITHOHHBIE
TEXHOJIOTHH.

1 popecCuoHaTBHO
3HAYUMOT'O OOIIIEHUS;
YMETh: HCIIOIH30BATh
WHOCTPAHHBIN SI3BIK B
MEKINYHOCTHOM
oO0IIeHN: "
npodeccrnoHanbHOM
JeSITeTbHOCTH; -
BE€CTHU TUCBMCHHOC
oO1ieHre Ha
HHOCTPAHHOM A3LIKC,
aHHOTHPOBATH U
pedepupoBath
TEKCTHI 110
CIICUaJIbHOCTH,
COCTABJIATH JICTIOBBIC
IIMcbMa.

2. 3HaTh: OCHOBBI
OpraHu3aIuu
MHUCbMEHHOMN
KOMMYHUKAITUH;
THUITBI
KOMMYHUKATHBHBIX
3aj1a4 MMCbMEHHOTO
o01IeHus; QyHKIUU
MUCHMEHHBIX
KOMMYHUKATHBHBIX
CPEJCTB;

YMETb: OTIPE/ICIIATh
KOMMYHHUKATHBHYIO
3a7a4y MHCbMEHHOTO
peyeBoro
NPOM3BEICHNUS;
CO3/1aBaTh U
oopmiIATH
OT/ICJIbHBIC BHIBI
JIETIOBBIX MTUCEM;
u3J1arath
COOCTBEHHYIO TOUKY
3pCHUS B
MUCbMEHHOU (opme;
aHaJM3UPOBATh U
00001mate B
MUCbMEHHOM BUJIC
npodeccuoHanbHO-
OpPHEHTHPOBAHHBIC
TEKCTHI Ha
MHOCTPAHHOM SI3BIKE.

3aganue 1

You are going to launch
an Advertising
Company. Write a
Business Proposal for a
Partnership (180 words).
Emphasize how the
partnership will benefit
the company you are
targeting. Research its
needs and any
challenges it may be
facing, and address them
in  your  proposal.
Convince the reader that
your idea is profitable
and plausible. Back up
your claims with hard
facts; structure your
pitch so it communicates
what they want and need
to know.

A partnership proposal
letter should include:

-A general overview of
why you are seeking to
partner with the recipient
-Information about how
the potential partner
could benefit from the
partnership
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3. Ucnonp3yet
npuemMbl MyOIUIHON
peYr U JIENOBOTO H
po¢eCcCHOHANIBHOTO
JMCKypca Ha
MHOCTPAHHOM $I3bIKE.

4. JlemoHCTpHpYyET
BJIAJICHUSI OCHOBaMHU
aKaJeMHYECKOU
KOMMYHUKAIIMH ¥
peueBoro  3ITHUKETa
M3y4aeMoro
MHOCTPAaHHOTO
S3BIKA.

5. TIpamotHO W
3P PEeKTUBHO
MOJIB3YETCS
WHOSI3BIYHBIMU
HCTOYHUKAMU
uHpOpMaLIUH.

3. 3HaTh:
YHHUBEPCAJIbHBIE
MIPU3HAKH JIEJI0OBOTO
CTHJISI U OCOOEHHOCTH
My OJIMYHBIX
BBICTYIUICHU;
YMETh:
cneun(uIpoBaTh
YHHUBEpCaJIbHbIE
MIPU3HAKH JITTIOBOTO
CTHJIL U OCOOEHHOCTH
Iy OIUYHBIX
BBICTYIUICHHUI
MIPUMEHUTETBHO K
KOHKPETHOMY
MHOCTPaHHOMY
SI3BIKY.

4. 3HaTh: Hay4YHYIO
TEPMHUHOJIOTHIO 110
CBOEH
CHEIMaIbHOCTH Ha
MHOCTPAaHHOM SI3bIKE;
YMETb: JieaTh
yueOHO-HayuyHbIe
Mpe3eHTallH Ha
MHOCTPAHHOM SI3bIKE.

5. 3Hare:
CTaHJAPTHYIO
CTPYKTYpY 1
0COOEHHOCTHU
odopmIieHUs
HAYYHBIX U HHBIX
TCKCTOB Ha
WHOCTPAaHHOM SI3bIKE;
yMCTBI OHCpaTI/IBHO
OpPHECHTUPOBATHCS B

WHOSI3BIYHBIX Search for three sources
HMCTOYHHKAX to identify differences in
uH(opmanuu, definitions of the term

opportunity

-A request to initiate an
initial discussion with
the potential partner -A
call to action with a
specific timeframe.

3apanme 1
Get prepared to ask
questions about your
group mate’s PP
presentation.
3ananme 2

Talk to the class about
the following topics for
about two minutes. Give
arguments for and
against.

3ananme 1

Match the term given in
the left-hand column
with its definition in the
right-hand column.
3aganmue 2

Give a presentation on
the given topic using the
format recommended in
your textbook.

3apanme 1

Read the advertisements
of two on-line courses
for Social Sciences
students.

Which course would
you choose? Why?

3aganue 2
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6. Ilponyumpyer Ha
MHOCTPAHHOM SI3bIKE
MIMCbMEHHBIE
peyeBbie
IIPOU3BEICHNUS B
COOTBETCTBUU c
KOMMYHUKATUBHOMN
3a7a4ei.

OHI/IpaHCL Ha 3HAHUA
0 CTaHJApPTHOMH
CTPYKTYpe
Pa3IUYHBIX TEKCTOB
Ha KOHKPETHOM
WHOCTPAHHOM SI3bIKE

6. 3HaTh: O BIUSHUU
CTHWJIS PEUU Ha €€
IICUXOJIOTHYECKOE
BOCIIPUATHUE;

YMETb: BHIOUPATh
ONTUMAaJIbHbIE
JIEKCUKO-
rpaMMaTH4eCcKue U
CTUJIMCTHYECKHE
pecypcsl
WHOCTPAHHOTIO S3bIKA,
UCXOMS U3
crienuuku
KOHKPETHOU
KOMMYHHMKaTUBHON
3aJ1a4H.

“Digitalization”

3apanme 1
Using notes write a 200-
word proposal letter.
As a marketer you
launched MPR agency
“The Benefit”. Your
agency works in the
local market, but you
want to expand the
geography. Your agency
would like to open a
new branch in China.
For this reason, you
want to find sponsors in
the question of opening
a new office in Beijing.
Write a sponsorship
proposal letter in 180
words. In your letter:
- Specify the aim of the
proposal, give strong
and creative ideas

- Describe the
current situation

- Give clear
details on sum needed
as a sponsorship aid

- Write a few
facts that outline the
positive impact of your
proposal.
3aganme 2
Find out how to apply
for the participation in
an international
scientific conference.

Crynentsl 1 Kypca, ypOBEHb BJIAJEHUS AHTJIMMUCKUM SI3BIKOM KOTOPBIX IO
pe3yJibTaTaM BXOJHOTO TECTUPOBAHUS ObLIT OlICHEH Kak A1-A2, B Te4eHHE MEpBOro
rojfla M3y4YeHHs] JUCHUIUIMHBI «HOCTpaHHBIN S3BIK» JTOMOJHUTEIHHO B Yachl,
OTBEJICHHbIEC Ha CaMOCTOSITETIbHYIO padoTy, NpoxoasaT oOyUeHHue Ha
obOpazoBarenbHOl iatdopme Rosetta Stone Catalyst. Jlannast pabota ornieHuBaeTcs
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B kKoHIle 1 wm2 cemectpa mo 1mkaime ot 1 pgo 5 6amwroB. Habpanusie
OaJITbl YUUTHIBAIOTCS TIPHU BBICTABIICHUH aTTECTAIMK 32 PaObOTy B IEPBOM U BTOPOM
IIOJIOBHUHE KaXKJIOTO CeMecTpa.

BOHPOCBI AJI IIOATOTOBKH K 3a4€Ty

1 cemecTp

Tembl 1 1 2 nanHO# paboyeil mporpamMmBel.

JonmoJiHuTEIbHBbIE BONPOCHI MO0 TemMaM 1 m 2 maHHOW padouei

NporpamMMbi:

1.

Companies and their activities. Different industries. Parent and holding
companies. Sectors and areas companies operate in. Company hierarchy.
Board of directors. Headquarters. Matrix and geographic structures.

Small talk in first meetings. Managing first meetings. Organization of

business meetings.

. Brand management. Successful brands. Creation of luxury brands. Examples

of building luxury brands.

Marketing begins and ends with the customer. Truly successful marketing
understands the customers so well that the product or service satisfies a need
so perfectly that the customer is desperate to buy it.

Marketing mix (or 4Ps) is used by business to help them to reach their
objectives and to plan visualize their strategy.

Marketing Mix Model: Product. When placing a product within a market,
such factors and decisions have to be taken into consideration: product design,
product features, product quality and branding. Types of products. USP.
Customer profile. Products features and benefits. Invention and competition.
Advertisements.

Marketing Mix Model: Price. The 3 main pricing strategies the organization
can adopt are: penetration pricing, skimming pricing and competition pricing.
Marketing Mix Model: Place. The organization must distribute the product to
the user at the right place at the right time. Two distribution channels are:

indirect and direct.
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9.

Job hunting. Job interviews. Job ads. Typical mistakes candidates make in the

interview. A process of choosing the right candidate for a vacant position.

10. Business strategy. Pest analysis. Company development. Lifecycle of an

organisation. Strategies that companies use to gain a competitive advantage.

11. Business strategy. Essential qualities of a successful business. Give examples

of a successful business and reasons for its success.

2 cemecTp

Tembl 3 u 4 nanHoU paboyeld MporpaMMmBbl.

JonmonHuTeIbHBIE BONMpPoCchl Mo TteMaM 3 W 4 naHHOM padoueit

NPOrpaMMbI:

1.
2.

Logistics. E-commerce. Supply chain management.
Advertising techniques. The two main jobs advertising does: it tells people
about something, like a product or a service and it also works to make

people want to buy the product or service.

. The common types of advertising. Poorly done ads can hurt the customers

worse than not having ads at all. Comment on the statement. Speak on the
most effective and common types of ads.
Product advertising: media and methods. Slogans and brand names.

Advertising campaigns and promotional techniques.

. Presenting new business ideas. Advice that can be given to people who are

going to set up a business.

Entrepreneurs. Different stages of starting a company. Business plan.

. A brief description of one of the most successful business person. What is

the secret of his/her success?

. In what ways should cultural stereotypes be handled? The meaning of the

term “cultural awareness”.
Global work cultures. Comments on the watchword “Think global, act

local”. What are the methods and stages of entering overseas markets?
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10. Global work cultures. Do you think cultures are becoming more alike? Is it

good or bad? The major concern in international trade and how to deal with

it.

11. Leadership. What makes a great (bad) leader? The success factors relating

to people, products, companies and countries. What is the key to success?

12. The ways how successful leaders can win the respect of subordinates and

exercise authority over them.

3 cemecTp
Tema 5 nanHoil pabodeil mporpamMMBsl.

NporpamMMabi:

1. The similarities and differences between traditional advertising and digital
advertising.

2. Target audience.

3. Types of digital advertising.

4. Key digital advertising metrics.

5. Digital ad formats.

6. Persuasive techniques.

7. Content marketing

8. Targeting.

9. Digital Advertising Trends.

10. The future of digital advertising.

11. Word-of-mouth marketing.

12. Artificial intelligence.

13. Social media engagement: Fogg Behavior Model.

14. Social media engagement metrics.

15. Top influencer marketing trends.

I[OHOJ]HI/ITGJ'ILHBIC BOIIPOCBI IO TEMeE

5 nannoM

padoueii
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16. The future of influencer marketing.

4 cemecTp

Tema 6 nanHoil paboyeil mporpaMMBsl.
JonmoJiHuTEIbHBbIE BONPOCHI MO TeMe 6 JaHHOW

NporpamMMbi:

1. Relationship Building in PR and Advertising.

2. How to create stronger connections.

3. Advertising and public relations in the business environment.

4. Green advertising.

5. Reputation management.

6. Corporate advertising.

7. Sponsorship.

8.Types of sponsorship.

9. Relationship building.

10. The techniques for building relationships.

11. Negotiations: objections.

12. Strategies for overcoming objections in sales.

13.Communication skills.

IIpuMepbI TECTOBBIX 3aJaHUH
IlepBoIlii Kypc, 1-2 cemecTp

dopma NpOMeKYTOYHOM aTTeCTAIUN:

1,3 cemectp: 3aueT (mUChbMEHHAs 3a4eTHast paboTa U YyCTHBINA OTBET)

IIucbmenHas 3aueTHas padora:
- JIGKCUKO-TpaMMaTuueckuii tect, 0o0bem 2500-3000 m.3.;

YcCTHBIN OTBET:

padoueii

- CuryaTuBHBIC 33J]aHUS B paMKax MPOWIEHHOW TeMaTUKH (IIPOaHaIU3UPOBATh

PETI0KEHHYIO CUTYAIIHIO; pa3BepHYTh peIJI0’KEHHbBIN

TE3HC;

IPOKOMMEHTHPOBATH YTBEPKACHUE/ TpapuK/TabNHIly - Ha HHOCTPAHHOM SI3bIKE

B JIMAJIOTE C MperojiaBaresieM, 63 MOArOTOBKH ).
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2 cemectp: 3auet (MMChMEHHAsI 3a4eTHAs pad0Ta U YCTHBIN OTBET)

IucbMennasn 3a4yernas padora (30 6a/10B):

- JIGKCUKO-TpamMMaTuueckuii tect, 00bem 2500-3000 m.3.;

- MpociylHBaHuEe 1-2 ayTMOTEKCTOB Ha MHOCTPAHHOM SI3bIKE TI0 TEMATUKE Kypca
Y BBITIOJIHCHHE 3aJaHUM Ha UX OCHOBE; BpEeMS 3By4YaHUs KaXJI0ro (parMeHTa
2,5-3 MHH. WIM OJHOTO 5-6 MHUHYT, NPEABABISETCS ABAXIbI, 3pUTECIHHON
OMOPO¥ MOTYT CITY>KHThb TaOJIHIIGI, Fpad)UKH, JUATPAMMBI, PUCYHKH.

- Hanucanne nucema (066emM —160 ciioB) - 5 6ai110B.

Ycrubii orBeT (30 0as10B):

- CuryaTuBHBIC 3aJaHUS B paMKax IPOMJICHHOW TeMaTHUKH (IIpOaHaJU3UPOBATh

PEJI0KEHHYIO CUTYaIIUIO; pa3BepHYTh PEAJI0KEHHBIN TE3HC;
IPOKOMMEHTHPOBATH YTBEPKACHUE/ TpahrK/TaONHIly - Ha HHOCTPAHHOM SI3BIKE

B IUAJIOIC C IIPCIIOAaBaATCIICM, 0e3 HOIIFOTOBKI/I).

IIpuMep TecTOBBIX 3a1aHMH (3a4eT)
LISTENING

TASK 1. LISTEN TO AN INTERVIEW WITH HELEN PARKER, A TRAINING AND DEVELOPMENT
CONSULTANT. CHOOSE THE BEST ANSWER — A, B OR C — TO THE QUESTIONS BELOW.

1 How well does Helen say organisations understand their own training needs?
a) Usually not very well
b) Generally pretty well

C) Often extremely well
2 How does Helen find out what sort of training will be useful to a company?
a) She asks the management.
b) She interviews the employees.
C) She spends time in the company.
3 What is the benefit of the activities she conducts?

a) They help her see how people work together.

b) They allow her to understand a company’s products or services.
C) They encourage the management and employees to relax together.
4 How do case studies help Helen?
a) They allow her to identify the most intelligent people in the organisation.
b) They let her watch how people react to certain ideas and situations.
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C) They give her an opportunity to encourage people to share their emotions.
5 What do the bridge- or tower-building exercises show Helen?
a) How groups do or don’t cooperate

b) What learning styles people prefer

C) Which people are likely to leave the company sooner rather than later
6 Which of these is a feature of the bridge- and tower-building exercises?
a) The teams must select appropriate materials.

b) There is a deadline for the project.
C) The construction must be done without tape or glue.
7 What does Helen say about the building games?
a) They put people in roles they don’t usually perform at work.
b) They generally reflect how relationships work on the job.

C) They help improve communication.
8 After the first phase of work in a company, what does Helen do next?
a) She sets up training programmes.
b) She makes suggestions for team reorganisation.
C) She put workers and managers into ‘training teams’.
9 What do coaching and mentoring have in common?

a) Both build on skills that are already present.
b) Both introduce and develop new skills.
C) Both require the financial backing of the company.

10 How is mentoring different from coaching?

a) Mentoring doesn’t require as much commitment.
b) Mentoring usually requires expert involvement from outside the company.
C) Mentoring generally has a longer timeline.

VOCABULARY

Task 2.

A. Complete the sentences with the noun form of the words from the box. You will not
need all of the words.

advise allow develop educate employ intern qualify recognise

1. I need to ask for some about how to make the best possible

impression at my interview next week.

2. All employees are given an for food and travel expenses when they

work away from the office.

3. Nico earned an accounting by receiving on-the-job training
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provided by his company.

4. Adam Reeves has received a lot of inside the company for making

real improvements through effective training.

B. Complete the conversation with the words and phrases in the box.
Seth I heard you gave a presentation on renewable 16 this morning. How
did it go?

Piet Not very well. Martin asked me to do it just yesterday and I wasn’t really prepared.
Seth Oh, that’s a shame. What happened?

Piet Well, I started off talking about the need to reduce carbon 17 and at
first I thought people were nodding ¥ but actually they were nodding

199
Seth Did you have a chance to talk about fuel-cell 209 That’s your area of
expertise.
Piet Only at the very end. It seemed like everyone was more interested in

2! power and solar 22 and I’m not really an expert on
those.

Seth No, that’s more Martin’s area, isn’t it?

Piet When we’d been going for about half an hour, everyone was just
in their seats. A couple of people asked interesting questions and I thought I was recovering but
then the catering people started setting up for coffee break so of course everyone was letting
their 24 wander over to that.

Seth Oh, dear.

Piet Then I noticed that Martin was sitting at the back of the room with his arms folded across

23

his chest, 25 at me and acting as though he was offended by my bad
presentation!

LANGUAGE
Task 3.

A Match the sentence beginnings (26—30) with the best endings (a—e).
26 Don’t worry about organising the  a) I merely typed it up.
training schedule,
27 I don’t think Beth wrote this; b) Lawrence already did it.
28 Several people worked on this but ¢) it was primarily Ian who put it together.
29 Because it’s difficult, not everyone d) Jane probably did it.
has finished the training course but Lisa
30 Stan did most of the planning and  e) successfully completed one last year.

B Each of these sentences contains an expression that’s wrong. Cross out the incorrect
word and write the correct one.

31 If we’re going to turn this company around, we need to connect the spots and understand

that all of our problems are somehow related.

32 We don’t want to allow workers to home their skills at our company and then take their

expertise somewhere else for more money.
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33 Your theory makes a lot of sense but it’s completely divorced from practising. We simply

don’t work that way!

34 It’s important to rejog teams from time to time even when there isn’t a problem. It keeps

ideas fresh.

35 When he said my input was ‘academic’, I think he was using the word in the pejorating
sense.

C Choose the correct words to complete these sentences.

36 Most people understand the need to move away from (the / —) fossil fuels but actually
doing it will be very difficult.

37 (An / The) airline industry around the world has suffered in the recession.

38 We need to identify (a / the) sympathetic person in middle management who would be

willing to take on a mentoring role for at least the next two years.

39 (The / —) US is often seen as a tough market by UK companies.

40 Building (a / the) personal network is extremely important for graduates.
SKILLS

A. Put the sentences into a logical order to make a conversation.

a) Sam [ thought your face looked familiar! I was there, too. I’d love to talk to you
sometime soon about something I’m working on.

b) Mia Not at all. ’'m Mia Leeman. I’'m with Kumatori Brake Company in Osaka. Sam,
you might like to meet my colleague Nori Okazaki. He works on brake systems for Toyota.

C) Mia Excuse me. I’ll let you two keep on talking but I’'m afraid I have to make a quick
call.

d) Sam Yes, that would be good. So you’re based in Osaka, is that correct?

e) Sam Hello. ’'m Sam Soames. I’'m in marketing with Toyota UK. Do you mind me

asking where you’re from?

f) Nori Nice to meet you, Sam. I met some of your colleagues at the Paris Motor Show.
2) Nori OK, Mia. See you later. Sam, we should do lunch one day this week.

h) Nori Not quite. Mia is in Osaka but I’'m based at one of our factories, in Thailand.
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B. Complete the conversation with the words and phrases in the box.

agree  clarify could consider keep going on

keep our options open meant would be

A Liam’s leaving next week and we still don’t have a replacement.
B We 49 sharing out his work between ourselves.
A Sorry but could you 0 how that would work?
B Well, T just 51 that you and I could divide Liam’s work.
You take half, I’ll take half.
A I’m not sure I 52 with you there. Wouldn’t it be way too
much for us?
B I know I >3 about this but since he lost his two biggest
accounts, he just hasn’t been that busy.
A Let’s >4: we need to consider hiring a replacement.
B Fair enough. Another option >3 to just wait and see what
happens.

WRITING

You are responsible for organising a stand at an important trade show. On 15 July you
ordered from a stationery company 1,000 promotional giveaway bags with printed matter
about your products as well as pens with your company name and other items. On 17
November, three weeks later than scheduled and only three days before the trade show,
100 bags arrived. You phoned the company and explained that the order was 900 bags
short. They promised to deliver the additional bags in time for the trade show but they
failed to do so. Write a formal e-mail of complaint (150-200 words). It should start and
finish with the appropriate salutations.

Structure your e-mail as follows:

. Write to your contact at the company, Ms Lisa Lawrence.

. Explain briefly why you are dissatisfied with the service.

. Set out the details of what happened.

. Describe the consequences: you lost the opportunity to make contact and communicate

with important customers, which could affect your business.

. Point out that the paperwork for the order and the packing list that came with the delivery
specified 1,000 rather than 100 bags and so the error should have been picked up at the
supplier’s end.

. Say that you’ve now decided to cancel the purchase. Ask the supplier for a full refund of
your payment.

Bropoii kypc, 3-4 cemecTp
IIucbMeHnHas 3xk3aMeHanMoHHast padora (30 0a/10B):
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- AynupoBanue (mpociayumuBaHue 1-2 ayJuoTEKCTOB HA MHOCTPAHHOM SI3bIKE IO
TEMAaTUKE Kypca W BBHINIOJIHEHUE 3aJlaHMl Ha MX OCHOBE; BpEMsl 3By4YaHUS
Kaxaoro ¢parmenTta 2,5-3 MHUH. WIH OJHOTO 5-6 MUHYT, TPEIBSBISACTCS
JIBAXJIbI, 3PUTEILHONM OMOPOH MOTYT CIYXHTh TaOIUIBI, TpaduKw,

JMarpaMMbl, pUCYHKH) - 5 OajlJioB.

- Jlekcuko-rpammarudeckuii Tect, 00beM 3000-3300 m.3. - 20 6amios;

- Hanucanune nucwema-tipeioxkenust (Proposal Letter) (o0vem —180 cioB) - 5
6anoB.

Y CTHBIN IK3aMeH:

1. Anamm3 u pedepupoBanue Tekcra (6e3 cioBaps, oobemMoM 1800-2000 11.3.)

Bpems moaroroBku 20 muH.). becena ¢ sx3amMeHaTOpPOM O COAEpPKAHUHU TEKCTa U

3aTPOHYTHIX B HEM IpobiieMax. - 15 6asios.

2. CutyaTuBHBIE 33/IaHUS 11O IPOUJICHHOW TeMaTUKe (pa3BEPHYTh PEAJIOKEHHbBIN

TE3WC, OICHUTh PEJICBAHTHOCTh YTBEPXKJICHUS M OOCYIUTH €ro Ha WHOCTPAHHOM

SI3BIKE B IMAJIOTE C IIPENoiaBaTesieM - 0€3 MOATOTOBKH).

OO0pasen KOHTPOJIbHO IK3AMEHANNOHHOM PadoThI

VYr1BepxkaeHo: 3aBenyromui Kadeapoi aHTIMiiCKOTO sS3bIKa U MPOGeCcCHOHATBHOM
KOMMYHUKAaIUH npodeccop M.B. MenbHuuyk

DenepajibHOE TOCYAAPCTBEHHOE 00pa3oBaTe/ibHOE OKOKETHOE YUpeKIeHue
BbICIIEr0 00pa30BaHusA
«@unaHcoBbIl yHUBepcuTeT npu [lpaBureanscree Poccuiickoit Pegepanmnm»

MNPOMEKYTOUYHBII KOHTPOJIb
10 AMCHUIIUHE
«AHOCTPaHHBIN A3ZBIK»

Hanpapaenus noaroroBku: 42.03.01 - Pekyiama u cBsi3u ¢ 001IECTBEHHOCTHIO
1. OIl "Peknama 1 cBsI31 ¢ 00IIECTBEHHOCTRIO", Tpodmin: "OO1ecTBEHHO-TIOTUTHYECKast U OU3HEC-)KypHAIUCTHKA",
"WHTerpupoBaHHble KOMMyHUKanuu", "MenuanHHoBaIu'"
2. OII "Cas3u ¢ o0miecTBEHHOCThIO B ToniuTHKe M OusHece /Public Relations in Politics and Business", [Ipoduib:
"CBs131 ¢ 0011IECTBEHHOCTBIO B mojinTHKe U On3Hece/ Public Relations in Politics

2 Kypc 4 cemecTp
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2023/2024 yuebnblii rog

CucreMa OlleHKH 3HAHMIA M0 y4eOHoil Jucuuiuiuie « MHOCTpaHHBIN SA3BIK)

Atrectan | Pabora ITucbMeHHas YacTh IPOMEKYTOYHOM Ycrnas yacte | Utor
usl B arrecTalMu MPOMEKYTOYH 0
a ceMecTp Max. 30 6a/10B oii
MOJIOBHMHA e (I aTTrecTaluu
ceMecTpa) | MOJIOBH
HA
ceMecTp
a)
AynupoBaH Jlexcuko- TBopueck
ue rpaMmMaTH4ecK oe Max.
Max. 20 He 3a1aHus 3a]laHHe 100
0a/IoB Max. 20 Max. 10 Max. 15 6ammo | Max. 5 | Max. 30 Oato
6aJLIoB bamnos 0amioB | Gamwos B

OTBETCTBEHHBIN MO HAIMIPABIICHUIO: CT. penoaaBaTens Kapmosa M.P.
CocraBurelns: cT. npenojasarens Kapmosa M.P.

FINAL TEST

Second Year Term IV Variant A

LISTENING
Task 1. Listen to the recording about mass media and for each question 1-5, mark each
statement ‘T’ for True, ‘F’ for False, ‘NS’ for Not Stated.
1. The perception of mass media has changed.

True False Not Stated

2. Technologies have brought both advantages and disadvantages.

True False Not Stated

3. Few people worry about the violence on TV.

True False Not Stated

4. In 1993 a young boy jumped out of the window because he was scared.
True False Not Stated

5. People usually spend most of their time checking their e-mails.

True False Not Stated

Task 2. Listen to the recording and for each question 6-10, mark one letter (A, B or C) for
the correct answer.

6. Nowadays we

A) associate more things with mass media

B) associate fewer things with mass media

C) associate the same number of things with mass media
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7. Many people are nervous about....... violence on TV.
A) the influence of

B) the spread of

C) reasons for

8. A superhero on TV was .....an enemy.
A) running after an enemy

B) was fighting with

C) running away from an enemy

9. Coach potatoes are.....people
A) busy

B) frightened

C) passive

10. Addictive activity means
A) you can’t stop doing it
B) you are keen on doing it
C) you are tired of doing it
LEXIS & GRAMMAR

Task 3. Choose the only possible variant.
1. .......... his work Mr. Jones decided to send e-mails.
A) Having finished B) Has finished C) Have finished D) Have been finished

12 . in London this organization became one of the most influential in the world.
A) Been found B) Has been founded  C) Have been founded D) Having been founded

13. Itried to speak to him ........ my voice.
A) not raised B) without raising C) without raised D) not raising

4. ........ for the seminar he cannot answer any questions.
A) Not preparing  B) Not prepare C) Without preparing D) Without prepared

15, o, his wallet he could not buy a present for his son.
A)Has lost  B) Having lost C) Have lost D) Have been lost

16. T have to pay to get this program............
A)toinstall ~ B) install C) installing D) installed

17. We heard two men........ the training.
A) discussing  B) to discuss C) discussed D) have discussed

Task 4. Identify the word or phrase that must be changed in order for the sentence to be
correct.

18. Having working in the garden all day, we felt exhausted.
A) Having B) working C) felt D) exhausted

19. Can you persuade your colleague purchase all the necessary equipment?
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A) persuade

20. Political, economic and social life in the 19" century was dominate by a European planter
class.

A) economic

B) in

B) purchase

C)all D) necessary

C) dominate D) by

21. Without knowing when the meeting started, she asked her colleague for help.

A) Without

B) knowing

C) started D) asked

22. Having be warned about an important visitor the manager didn’t leave the office for the

whole day.

A) Having

B)be warned C) didn’tleave D) for

23. Having founded in 1954 this organization promotes peace and cooperation between
countries.

A) Having founded

B) in

C) promotes D) between

Task S. Choose the correct preposition if necessary.

24. This was proposed
A) as

B) -

the Chief Executive.
D)of

25. Children are normally sponsored .....they reach the age of 18.

A) while

B) upon

C) unless

D) until

26. Our company is proud....what it makes.
B) of C) from

A) -

D)in

27. The team consists....four Europeans and two Americans.

A) from

B) of

C) for

D) with

28. Decisions can be made.....consensus.

A) as

B)of C)by

D) with

29. UNESCO is aimed....promoting world peace and security.

A) for

B) to C) at

D) with

30. All these priorities focus...saving and improving children’s lives.

A) from B)of

C) on

D) in

Task 6. Match each of the phrases on the left with an appropriate explanation on the right.

31 consequence A To accept that something is legal, true or important

32 pledge B To do something illegal or something that is considered
wrong

33 violate C A result of a particular action or situation, often one that is
bad or not convenient
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34 take pride in D To break or act against something especially a law,
agreement or principle

35 oversee E To feel very pleased about something or someone you are
closely connected with

36 commit F A serious or formal promise

37 recognize G To watch or organize a job or an activity to make certain
that it is being done correctly

Task 7. Put in the appropriate word or word combination to complete the statement.
38. Wealso .......... the enormous achievement of its adoption here today.
A) acknowledge  B) ally C) induce D) violate

39. The EC is a political and economic....... .
A) alliance B) recognition C) violation D) defense

40. Moreover the absence of labour standards is considered to be the.....of poverty.
A) violation B) consequence C) abuse D) alliance

41. We strongly oppose those who .....this natural rule.

A) ally B) afford C) violate D) transfer

42. Countries....from using force or the threat of force against other countries.

A) maintain B) share C) afford D) refrain
43. This organization...... cooperation among its 150 members in different spheres.
A) predicts B) pledges C) allies D) promotes

44.. All the candidates have given .....not to raise taxes if they are elected.
A)issues  B) consequences C) milestones D) pledges

Task 8. Say whether these statements are true (T) or false (F).
45. The European Community is a political and economic alliance.

True False

46. There are seven main organs of the United Nations.

True False

47. The WTO's main objective is to maintain peace in the world.
True False

48. Mostly decisions are made by a majority vote in the WTO.

True False

49. The European Union General Assembly meets once in four years.
True False

50. The main objective of WWF is to protect countries and promote international cooperation.
True False

WRITING
Write a letter of proposal.
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Be sure to start from a place of gratitude. If the recipient has helped you in the past,
say thank you. If not, make a general statement about how grateful you are for the
community's strong support of your project to provide social proof that can help
make your prospect more likely to commit.

A proposal letter should include:
-A statement  of  thanks for  past support (if  applicable)
-A  few facts that outline the positive impact of your event
-Two or three options for sponsorship, with the benefits of each one -An assumptive
statement thanking the recipient for his or her support -A day and time you will call

them to answer any questions.

Keys Variant A

Listening Lexis & Grammar

Task 1 Task2 |Task3 |Task4 |TaskS5S |Task6 |[Task7 |Task8

1 |T (6 |A |11 [A |18 |B |24 |[C |31 |[C (38 |A |45 |T

2 T |7 |A (12 |D |19 |B |25 |D |32 |F |39 |A |46 |F

3 |F (8 |A |13 B (20 |[C |26 (B |33 |D (40 (B |47 |F

4 |F |9 |C (14 |A |21 |A |27 |B |34 |[E |41 |C |48 |F

5 [N |10 |[A |15 (B |22 |B |28 |C |35 |G |42 |D |49 |T

16 |[D |23 |A |29 |[C |36 |B |43 |D |50 |F

17 [A 30 |[C |37 |A |44 |D
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Oo0pa3zen 3x3aMeHAIIMOHHOT0 OUJIeTa
DenepajbHOE rOCyI1aPCTBEHHOE 00pa30BaTe/ibHOE OI0IKETHOE YUPeKIeHUe
BbICIIIET0 00pa30BaHUS
«®HHAHCOBBIA YHUBEPCHUTET ITPA TIPABUTEJbLCTBE
POCCHUHUCKOMH ®EJEPALIUN»
(PuHaHCOBBIH YHUBEPCHUTET)

Kadenpa anrnuiickoro si3pika v npoecCuoOHaTIbHON MOATOTOBKU

Hucunnmna: « MTHOCTpaHHBIN S3BIK»

®dakynbTeT COUATbHBIX HAYK U MAaCCOBBIX KOMMYHUKAIIHM

®dopma oOydeHus: ouHas

Cemecrtp: 4

Hamnpasnenue noarorosku: 42.03.01 - Peknama 1 cBsI3u ¢ OOIIECTBEHHOCTHIO
[Tpodunm: OI1 "Pexnama u cBsizu ¢ 00mecTBeHHOCTHIO", mpoduiu: "OO0IecTBEHHO-
MOJIUTUYECKasT U OusHec-KypHanmuctuka', "MHTerpupoBaHHbIE KOMMYHUKAIMH'",
"MennanaHoBamuu'; OIl "CBsi3um ¢ OOIIECTBEHHOCTHIO B MOJIHUTHKE W OH3HECE
/Public Relations in Politics and Business", [Ipogunb: "CBsi3u ¢ 00111eCTBEHHOCTHIO
B nosiutuke u OusHece/ Public Relations in Politics

3K3AMEHAIIMOHHBIN BUIET Ne 1

1. [IpocnyiaiiTe ayAMOTEKCT U BBIMOJIHUTE 3a7aHus Ha ero ocHose. (10 6aoB)
2. BrinmonauTe nekcuKo-rpamMmmaTudeckue 3ananus. (15 6amion)

3. Hanmmmre nucbMo-nipeaioxerue. (5 6amioB)

4. Bemonnute ananus u pedpepuponanue texkcra «The Great Depression» (6e3

cinoBaps). (15 6anoB)

5. Beimonaute cutyanmonHoe 3aaanue « Workplace culturey. (15 6annoB)

[Toarorosuna: Kapmosa M.P.

YTBepxaaro:
PykxoBoguTens aHTIIMHUCKOTO SI3bIKa

U ipo(heccCuoHaTbHON KOMMYHHUKAIIAN Menbanuyk M.B.
«_» 2024r.
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YTBepxneHo Ha 3acenanuu Cosera Kadeapsl aHrIMiCKOTo si3bIKa U MPo(ecCHOHANBHOM
KOMMYHHKaIUU
[Iporokoi Ne oT 2024 1.

3K3AMEHALIMOHHBIN BUJIET Ne 1
4. BeinonHuTe aHanu3 U pepeprupoBanue Tekcra 6e3 ciopaps (15 6anios).

TEKCT (00bem 1800-2000 3HaK0B)

3K3AMEHAIIMOHHBIN BUJIET Ne 1
The Great Depression

The Great Depression was a severe worldwide economic depression that lasted from
1929 to 1939. It was the longest, deepest, and most widespread depression of the
20th century. The depression originated in the United States, after the fall in stock
prices that began around September 4, 1929, and became worldwide news with the
stock market crash of October 29, 1929, (known as Black Tuesday).

The Great Depression had devastating effects in countries rich and poor. Personal
income, tax revenue, profits and prices dropped, while international trade plunged
by more than 50%. Unemployment in the U.S. rose to 25% and in some countries
rose as high as 33%. Cities all around the world were hit hard, especially those
dependent on heavy industry. Construction was virtually halted in many countries.
Farming communities and rural areas suffered as crop prices fell by about 60%.
Facing plummeting demand with few alternate sources of jobs, areas dependent on
primary sector industries such as cash cropping, mining and logging suffered the
most.

Economic historians usually attribute the start of the Great Depression to the sudden
devastating collapse of U.S. stock market prices on October 29, 1929, known as
Black Tuesday. However, some dispute this conclusion and see the stock crash as a
symptom, rather than a cause, of the Great Depression. Even after the Wall Street
Crash of 1929, optimism persisted for some time; John D. Rockefeller said that
"These are days when many are discouraged. In the 93 years of my life, depressions
have come and gone. Prosperity has always returned and will again." The stock
market turned upward in early 1930, returning to early 1929 levels by April. This
was still almost 30% below the peak of September 1929. Together, government and
business actually spent more in the first half of 1930 than in the corresponding period
of the previous year. On the other hand, there were 1,800 bank failures in 1930, and
more than 20 in 1931. There are also various heterodox theories that downplay or
reject the explanations of the Keynesians and monetarists. The Austrian school of
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economics focuses on the macroeconomic effects of money supply and how central
banking decisions can lead to malinvestment.

Source: https://www.britannica.com/

3K3AMEHALIMOHHBIA BUJIET Ne 1
5. Bemomnnure cutryanuonHoe 3ananue « Workplace culturey. (15 6annoB)

Speak about hierarchy, behavior and dress code in companies. How would this affect
the workplace in your business culture?

Which values and/or company practices cause most problems in companies in your
country?

Provide the information about “Gravity payments” case.

Bonpoce! AJ1s1 MOATOTOBKH K IK3aMeHY

[S—

. Workplace culture

. Employee retention

. Building relationships

. Presenting yourself

. Keeping the workforce happy
. Learning on the job

. Human resource strategies

. Team communication

O© 0 3 O »n K~ W DN

. Facilitating a meeting

10. Quality service for all

11. Recessions and depressions

12. Catching up with rivals

13. Managing bad news

14. What is the relationship between financial management and marketing?

15. Finding Investment Opportunities
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https://www.britannica.com/

16. Digital disruptors

17. Talking technology. Talking Machines
18. Handling difficult communicators

19. Negotiating strategies

20. Rise of the robots

8. IlepeyeHp OCHOBHOW ¥ [IONOJHHUTEJIBHONH Y4eOHOH JIMTEpPaTypBHl,

He00X0AUMOii /ISl 0CBOEHUS TMCHUIIHHBI:

OcHoBHas uTEpaTypa

1. Ipo6rimeBa H.H. Public Relations and Publicitty. Basic Concepts and Terms.
AHITIUHACKUN  S3BIK:  y4eOHOE I1ocoOMe I TIEPBOTO Troja OOydYeHHs IO
HampaBieHuto "Pekiama U cBsI3U ¢ OOIIECTBEHHOCTHIO" (IIporpamMma MmoAroTOBKU
oakanaBpoB) / H.H. [IpoOsiieBa, O.A. Azaposa, O.11. Makcumona, E.b. ManaxoBa;
dunyHuBepcuTeT, JlemapTaMeHT aHTJIMICKOTO sI3bIka W TpodeccHoHaNbHON
KOMMYHUKanuu. - Mocksa: [Ipomerei, 2020. - 228 c. - TeKCT: HENOCPEACTBEHHBIM.
2. CaBuenko, H.B. PR Essentials: Digital Advertising and Communication: yueOHHK
10 AHTJIMMCKOMY SI3BIKY JIJIS BTOPOTO rojia oOy4eHHs 10 HanpaBiieHusM "Peknama
u cBs13u ¢ oomiectBeHHocThi0" / H.B. CaBuenko, H.H. /IpoGsiieBa, E.b. Manaxoga,
JA.B. AransuoBa; ®unyHuBepcuter, JlemapTaMEHT aHIJIMHCKOrO SI3blKa H
npodeccroHanbHoil kKoMMyHuKauu. — Mocksa: Ilpomerent, 2022. — 212 c. -
TeKcT: HemoCPEACTBEHHBIN.
JonoaHuTeNbHAS JUTEpaTypa:
3. Business Advantage. Intermediate: Student's Book / A. Koester [et al.]. -
Cambridge: Cambridge University Press, 2012. - 192 p. — Tekcr:
HEMOCPEICTBEHHBIN.
4. Powell M. Dynamic Presentations: Student's Book / M. Powell. - Cambridge:
Cambridge University Press, 2012, 2013. - 96 p. — Tekct: HenocpencTBeHHbBIN. - Db
®unynuBecuteta. — URL: http://elib.fa.ru/rbook/dynamic presentations.pdf. -
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[Tonubiii TekcT moctymeH u3 cetu PuHyHUBepcuTeTa (aTta CO3/MaHUs 3aIUCH:
29.10.2019). - TekcT: ANEKTPOHHBIN.

5. KapmoBa M.P. PedepupoBanne M aHHOTHPOBAHHE TEKCTOB IO JHCITUILIMHE
«MHOCTpaHHBIM s3bIK». COOPHUK METONWYECKMX YKa3aHWM W 3aJaHud IS
CaMOCTOSITCIbHOM PadO0Thl CTYJACHTOB 110 AHHOTHPOBAHHMIO M ped)epUpOBAHUIO
TEKCTOB Juisi HanpaBieHnd noarotoBku 39.03.01- «Coumomorusi» 41.03.04
«ITonuronorusi» 42.03.01 — «Peksiama 1 CBS3U C OOIIECTBEHHOCTHIO» (MIpOrpamMma
NIOJITOTOBKK OakanaBpoB). — MockBa: OUHAHCOBBIM YHUBEPCUTET, JlemapraMeHT
si3pikoBOM TtoaroTOoBKH, 2019. — 53 ¢. — MOIIL. — URL: for tasks met.pdf. (mara
nyomukanun: 25.11.2019). — Tekct: snektpoHHbiid. — Pexxum ngoctyma: MOIL.
Jucuunnuaa MHOCTpanHbId A3bIK. MeTtoanuecknii Mmatepuain. — TOJIBKO 115 3aper.
II0JIb30BAaTEIIEH.

6. Business Partner. B1+: Coursebook / I. Dubicka,M. Rosenberg, M. O'Keffe
[et.al] .— Harlow : Pearson Education Limited, 2018. — 160 p. — M3x. Ha aHr1. 513.
— ISBN 978-1-292-23355-0. — TekcT: HENOCPEICTBEHHBI.

7. Business Partner. B2: Coursebook / I. Dubicka,M. Rosenberg, B. Dignen [et.al].
— Harlow: Pearson Education Limited, 2018. — 160 p. — W3xa. Ha aHriI. 5A13. —

ISBN 978-1-292-23356-7. — TeKCT: HENOCPEACTBEHHBIN.

9. Ilepeyenb pecypcoB HH(POPMALNMOHHO-TEJIEKOMMYHUKANMOHHON CeTH
«/HTEepHET», HEOOXOAMMBIX /111 OCBOCHUS U CIHMILIMHBI

1. Onexrponnsie pecypcebl BUK:

. OnextporHas 6ubmnorexa @uHaHCOBOTO YHUBEpcuTeTa (Ob)
http://elib.fa.ru/

. OnextpoHHOo-0nOIMoTeuHas cuctema BOOK.RU http://www.book.ru

. DneKTpOHHO-0MOIMOTEYHAs cUcTeMa « Y HUBEpCUTETCKasi OMOanoTexa
OHJIAMH» http://biblioclub.ru/

. DnexkTpoHHO-0MbIMoTeYHas cuctema Znanium http://www.znanium.com
. DneKTpoHHO-6ubIMOTe Has cucTeMa n3naTeasera «FOPAUTY
https://urait.ru/

. DneKTpOHHO-O0MOIMOTEYHAs cucTemMa u3aaTenbeTBa [IpocekT

http://ebs.prospekt.org/books
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. DIIeKTPOHHO-OMOIMOTEeYHAs CUCTeMa H3aTeIbCcTBa JIaHb
https://e.lanbook.com/

. JlenoBas onnaitH-Oubnmoreka Alpina Digital http://lib.alpinadigital.ru/
. DnextporHas 6ubnuoreka M3narensckoro qoma «I'peOEHHUKOBY
https://grebennikon.ru/

. Hayunas snexktponnas 6ubnuoreka eLibrary.ru http://elibrary.ru

. HauuonanbHas snexkrponHas oubmauoteka http://u36.pd/

. Academic Reference http://ar.cnki.net/ ACADREF

. [Taker 0a3 nannbix komnanuu EBSCO Publishing, kpynHeiimero

arperaTopa Hay4HbBIX PECypCOB BEIYIIMX W3/1aTEILCTB MUPa
http://search.ebscohost.com

. DIeKTPOHHBIC MTPOTYKTHI U3aaTeNbCTBa Elsevier
http://www.sciencedirect.com

. Emerald: Management eJournal Portfolio https://www.emerald.com/insight/
. Henry Stewart Talks: bubmmoreka Onnaiin Jlekuii mo busnecy u

Mapxketunry https://hstalks.com/business/
. Oxford Scholarship Online https://oxford.universitypressscholarship.com/

. Komnexkuusa nayunsix xypHanoB Oxford University Press
https://academic.oup.com/journals/

. Scopus https://www.scopus.com

. DnexkTpoHHAas KOJUIEKIUS KHUAT U31aTenbeTBa Springer: Springer eBooks
http://link.springer.com/

. baza maHHBIX HAyYHBIX KypHAJIOB U3natenbpcTBa Wiley
https://onlinelibrary.wiley.com/

. LndpoBoii apxuB Hay4HBIX KypHaJoB: http://arch.neicon.ru/xmlui/

2. UOII https://org.fa.ru/
3. Ownmaitn kypc HubSpot Academy: Ads Training: Fundamentals of Digital

Advertising//
https://app.hubspot.com/academy/39530109/tracks/91/268/1448?ang=en&landing
PageType=course&hubs signup-
url=academy.hubspot.com%2Fcourses%2Fdigital-advertising-
training&track=91& sebp=https%3A%2F%2Facademy.hubspot.com%?2Fcourses
% 2 F d 1 g 1t al - adver rtis 1 n g -
training& seia=1& sssf=1& shcb=1& ssrw=I1&library=true& ga=2.138263347.
2038344928.1681721182-

705498120.1681721182& gl=1*1brsrka* ga*NzA1INDk4MTIwL;E20DE3M;Ex
ODL* ga LXTM6CQOXK*MTY4MTcyMTE4Mi4xLjEuMTY4MTcyMTIINS4

wLjAuMA..&via=academy-signup&newPortal=true&language=en
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10. MeToanyeckue ykazaHus 1Jsl 00y4AHOIIUXCH 110 OCBOCHHUIO TUCHMUILIMHBI
CrygeHTam 1@pu TOATOTOBKE CIEAYET HCIOJb30BaThb HOPMATHBHBIE
nokymMeHThl DHUHAHCOBOTO YHUBEPCUTETA, METOAMYECKHE PEKOMEHAAIMH TI0
IUTAHUPOBAHUIO W OPraHU3AlMK BHEAYJAUTOPHOM CAMOCTOSTEIBHOM paboThI
CTYJEHTOB IO 0Opa3oBaTelbHBIM IIporpaMMaM OakajlaBpuaTa U MarucTpaTyphl B
OUHAHCOBOM YHUBEPCUTETE, YTBEP)KIEHHbIE MpukazoM DOUHyHUBEpCUTETA OT
11.05.2021 r. Ne 1040 (cMm. caiiT ®PUHAHCOBOrO YHUBEPCUTETA: HA TIJIABHOMU
ctpanuie pasnen «Ham yHuBepcuter»; nanee «EmguHas mpaBoBas 6a3za
DUHYHHUBEPCUTETAY ), UCIIOJI30BaTh METOIMUECKUE PEKOMEHAALINH AeTapTaMEHTA.
Meroanueckue peKOMEHIALUH JJIS1 JIEKCHKO-TPAMMATHYECKOI0 TecTa:

JUIsl TIOATOTOBKM K HANHMCAHUIO JIEKCHMKO-TPAMMATHYECKOTO TEeCTa AUCIUIUIMHBI
«/HOCTpaHHBIN S3BIK» B HESI3BIKOBOM BY3€ MCIOJB3YIOTCSI OTEUECTBEHHBIE U
3apyOekHbIe yueOHbIe U3AaHUs 110 MPOPUITIO By3a U MyJIbTUMEAUIHBIE CPEICTBA!

- y4eOHMKM M Yy4yeOHbIE MOCOOUSI MO HHOCTPAHHOMY S3bIKY, ayJIHO3allUCU K
y4eOHUKaM,

- CIIpaBOYHbBIE MTOCOOUS M0 aCNEKTaM A3bIKa U BUIAM PEUEBOM JAESTEIbHOCTH,
- BUJCOKYPCBI,

- BUACOQWIBMBI U MYJIbTUMEAMMHBIE MaTepualbl MO HHOCTPAHHOMY SI3BIKY
Hay4YHOU U Ipo(eCCUOHATILHON HAIIPABJIEHHOCTH,

- KOMIIBIOTEPHBIE 00YyYaIOIIKEe TPOrPaAMMBI,
- IOCOOMSI 10 CTPAHOBEACHHIO U KYJIBTYPOJOTHYECKHE MaTepUallbl,
- 001ue u NpoUIBHBIE CIOBAPH, BKIIOYASI SJICKTPOHHBIE,

- COOpHUKHM TEKCTOB Ha HWHOCTPAHHOM SI3bIK€ HAyYHOU M TpodeccHOHaTbHON
HaIPaBJICHHOCTH,

- OTpacJieBbIe TOCOOHs.

NpoeKTa:

PEKOMEHIYETCsI CIIEIOBATh CIEAYIONIEH CTPYKTYpE P pa3paboTKe METOTUIECKOTO

conpoBoXkaeHUs npoekrta. * LleneBas ayautopusi * YueOHbIE L€ W 3a7add °
Opranuzaius paboThl ¢ MPoeKToM ¢ CTpaTerus npenoaaBatesns ® YueOHbIe BHIBOBI
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u3 npoekta * CueHapuu NOJABEICHHUS UTOTOB * JIOMOJHUTENBHO PEKOMEHIyEMbIE
CTaTbU M MaTepuabl Ui paboThl Ha/l MPOEKTOM * «APXUB)» HAKOIIEHHOT'O OIbITa
paboThI C MPOEKTOM;

POJICeBOI UIPbI:

9.  Omnpenenenne 3amad, KOTOPHIE TOJKHBI OBITH PEIIEHBI C TMOMOIIBIO ITOTO
MeTOJ1a 00yUYEHHUSI.

10. OGecnevyeHue yCcaoBUi I MPOBEACHUS POJICBOUN UTPHI.
11. Pa3paGoTka poseit 1 pa3bIrpblBA€MON CUTYAIUH.
12. Boibop Tuna u ¢popmara pojieBoi UTpHI.

13. Pa3paboTtka neTanbHOro ClieHapus €€ MPOBEACHMUS;

Nnpe3eHTAlNHU:
npe3eHTalus He JoJkHa ObITh MeHble 10 ciaiinos. [lepBbiii IUCT — 3TO TUTYJIbHBIN
JIUCT, HA KOTOPOM 00SI3aTENBHO JOHKHBI OBITH MPEICTABICHBI: HA3BAaHUE MPOCKTA;
Ha3BaHUE BBIMYCKAIOIIEH OpraHu3aluu; (paMuius, UMs, OTYECTBO aBTOPA; KypC.
Crnenyromue ciaiipl NPeACTaBIATh OCHOBHBIE 3Tallbl MPE3CHTALNU (3KEJIATENIbHO,
9TOOBI W3 COJIEPKAHHUSI IO THUIEPCCHIIKE MOXKHO TMEPEeHTH Ha HEOOXOIUMYIO
CTpaHUIly ¥ BEpPHYTbCA BHOBb Ha cojepkaHue. J(M3alH-3proHOMHYECKUE
TpeOOBaHMSI: COYETAEMOCTh I[BETOB, OTPAHMYECHHOE KOJWYECTBO OOBEKTOB Ha
ciaije, UBeT TeKcTa. B mpe3eHTannn Heo0X0AMMBbl HMIIOPTUPOBAHHBIE OOBEKTHI U3
CYIIECTBYIOIMUX U(POBLIX 00pa30BaTEIbHBIX PECYPCOB. MOCIEAHUMHU ClaligaMu
MPE3CHTAIlUU JOJDKHBI OBITh TJIOCCApUN M CIHUCOK JUTepaTyphl. lIpaktuueckue
PEKOMEHJallMU MO CO3JaHui0 npe3eHTauuii Co3gaHue MPEe3eHTAlUUd COCTOUT U3
Tpex aTamnoB: I. [lnanupoBaHue Mpe3eHTAIMM — 3TO MHOTOIIAroBas Mpolexypa,
BKJIIOYAIOIIAsl OMpEJeJieHHe IeJield, HW3y4YeHUue ayAuTopuH, (OpMHpPOBaHUE
CTPYKTYpBI U JIOTUKH MOJauyu Marepuana. [lnanupoBaHue npe3eHTaluuyu BKIOYAET
B cebs: Omnpenenenue neneit. Coop uHbopmanuu o0 ayauropuu. OnpenencHue
OCHOBHOW wmzaeu mpe3eHTanuu. I[logbop pomonHUTENbHONW  HMHQPOpPMAIUU.
[InanupoBanue BoicTymUuieHHus. Co3naHue CTPYKTYyphl mpe3eHTanuu. lIpoBepka
JIOTUKY To1aun Matepuana. [loaroroska 3akmoueHus. 1. PaspaboTrka npe3eHTanum
—  METOJOJOTUYECKHE OCOOCHHOCTH TOJTOTOBKH  CJIAMIOB  MpE3eHTAIlNH,
colepKaHUE W COOTHOIIECHUE TEKCTOBOM u rpadudeckort wmHpopmarmu. Il
Penetunus npe3eHTany — 3TO IPOBEPKA U OTJIAIKA CO3/IaHHON MPE3EHTALIUH.

11. Ilepeyenr HH(POPMALNMOHHBLIX TEXHOJOTMH, HCIOJb3yeMbIX IPH
OCYILIIeCTBJIEHMH O00pPa30BaTeJLHOIO MNpouecca IO JUCHUILIMHE, BKJIIOYAS
nepeyeHb He0OXOAUMOro MPOrpaMMHOr0 odecnevyeHuss U MH(POPMAIMOHHBIX

CIIPpAaBOYHBIX CUCTECM.

11.1 KoMnjIeKT JTHIEH3MOHHOT0 IPOTPAMMHOI0 00ecTeYeHus:
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1. Windows, Microsoft Office.
2. Autusupyc Kaspersky

11.2 CoBpeMenHBbIe PO eccHoHATIBLHBIE 0a3bl TaHHBIX H
HH(OPMALMOHHBIE CNIPABOYHbIC CHCTEMBI
1. UudopmanmonHo-npaBoBas cucrema «I'apant»

2. Uadpopmannonno-npaBosas cucrema «Koncynprant [Lmrocy

3. Un(popmaninoHHO-00pa3oBaTenbHbIi nopTag @UHAHCOBOI'O YHUBEPCUTETA.

- http://portal.ufrf.ru.

4. Cucrema KOMIUIEKCHOTO packpbitusa wuHpopmanmuu «CKPUHy» -

http://www.skrin.ru/

11.3 CeprudunupoBanHble NpPpOrpaMMHbIe W aNmapaTHbie CpeacTBa

3aluThI HHGPOPMALNHM - YKa3aHHBIE CPEJICTBA HE UCIIOJIB3YIOTCS

12. Onucanue MarepUaJIbHO-TEXHHYECKON 0a3bl, HE00OXOAUMON IJI4

ocyliecTBJIeHHs 00Pa30BaTEJIbHOI0 MPoLecca Mo AUCHUILIHHE.

yueOHble ayiuTopuu, obopynoBanusie C/I1;

HAO0Ophl  y4eOHO-HATTAMHBIX TMOCOOWH, COOTBETCTBYIOIIME paboueit
nporpamme AUCUUIUIHHBI;

MOMEIIEHUS Ui CAMOCTOSTEIbHOW paboOThl (KOMIBIOTEPHI C BBIXOJOM B
WuTepHer);

uH(popMalMOHHOE U ydeOHo-mertoguueckoe  obecneuenue  ObC,
ANIEKTpOHHAsE OuOIMOTeKa By3a M DBJEKTPOHHAs HMHOOPMAIMOHHO-
oOpa3oBaTenbHas Cpe/a;

TEXHUYECKUE CPECTBA O0yUEHUSI.
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